


Foundation Course:
Business Demography

And

Environmental Studies
(As per the Syllabus of Mumbai University

for F.Y. BFM, Semester – I)

MUMBAI  NEW DELHI  NAGPUR  BENGALURU  HYDERABAD  CHENNAI  PUNE
LUCKNOW  AHMEDABAD  ERNAKULAM   BHUBANESWAR  KOLKATA

Bina Sarkar
M.Com. (Management) & B.Ed.

Assistant Professor
Sree Narayana Guru College of Commerce

Chembur



© Author
No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any form or by any
means, electronic, mechanical, photocopying, recording and/or otherwise without the prior written permission of the
publisher.

First Edition  : 2016

Published by : Mrs. Meena Pandey for Himalaya Publishing House Pvt. Ltd.,
“Ramdoot”, Dr. Bhalerao Marg, Girgaon, Mumbai - 400 004.
Phone: 022-23860170/23863863, Fax: 022-23877178
E-mail: himpub@vsnl.com; Website: www.himpub.com

Branch Offices :

New Delhi : “Pooja Apartments”, 4-B, Murari Lal Street, Ansari Road, Darya Ganj,
New Delhi - 110 002. Phone: 011-23270392, 23278631; Fax: 011-23256286

Nagpur : Kundanlal Chandak Industrial Estate, Ghat Road, Nagpur - 440 018.
Phone: 0712-2738731, 3296733; Telefax: 0712-2721216

Bengaluru : Plot No. 91-33, 2nd Main Road Seshadripuram, Behind Nataraja Theatre,
Bengaluru-560020. Phone: 08041138821, 9379847017, 9379847005

Hyderabad : No. 3-4-184, Lingampally, Besides Raghavendra Swamy Matham, Kachiguda,
Hyderabad - 500 027. Phone: 040-27560041, 27550139

Chennai : New-20, Old-59, Thirumalai Pillai Road, T. Nagar, Chennai - 600 017.
Mobile: 9380460419

Pune : First Floor, "Laksha" Apartment, No. 527, Mehunpura, Shaniwarpeth
(Near Prabhat Theatre), Pune - 411 030. Phone: 020-24496323/24496333;
Mobile: 09370579333

Lucknow : House No 731, Shekhupura Colony, Near B.D. Convent School, Aliganj,
Lucknow - 226 022. Phone: 0522-4012353; Mobile: 09307501549

Ahmedabad : 114, “SHAIL”, 1st Floor, Opp. Madhu Sudan House, C.G. Road, Navrang Pura,
Ahmedabad - 380 009. Phone: 079-26560126; Mobile: 09377088847

Ernakulam : 39/176 (New No: 60/251) 1st Floor, Karikkamuri Road, Ernakulam, Kochi – 682011.
Phone: 0484-2378012, 2378016; Mobile: 09387122121

Bhubaneswar : 5 Station Square, Bhubaneswar - 751 001 (Odisha).
Phone: 0674-2532129, Mobile: 09338746007

Kolkata : 108/4, Beliaghata Main Road, Near ID Hospital, Opp. SBI Bank,
Kolkata - 700 010, Phone: 033-32449649, Mobile: 7439040301

DTP by : Vardayini Typesetters

Printed at : Rose Fine Arts, Mumbai.



PREFACE
The demography and it’s characteristics have various effects on different factors directly or

indirectly related to it. The demographic studies have always proved to be a guide for planning in an
economy. Almost, all the planning and execution in an economy are based on the results of demographic
studies. Planning for population, business, environment etc. are directly affected by the demography of
an area. The Business Demography and Environmental Studies is a systematic study of demography,
factors affecting demography, the demographic factors affecting the business in an economy, various
environments having internal and external impact on business, the environmental issues which have
global impact in business etc. There is an increasing demand and interest for the subject both academically
and in other general fields.

Universities have remodeled the course content of the Business Demography and Environmental
Studies, to provide the opportunity to learn the practical implacability of the subject in the present
world. The subject environmental studies have been declared as a compulsory subject by the University
Grant Commission few years back, now to support the business management courses the content of
the subject have been designed by different university to meet the demand of the global industries
across the world.

The Business Demography and Environmental Studies have limited books for reference. My
association with the teaching on the subject, has inspired me to bring a textbook on the subject, which
can meet the introductory level of the subject and can give a base to the learner to understand the
subject and its relation with other subject and practical life.

The book has been designed to meet the academic requirements of the undergraduate students.
The book covers the entire syllabus of F.Y.BFM (B.Com., Financial Management) Course of Mumbai
University. The BFM course has been introduced under the Innovative Programme w.e.f. 2014-15 by
Mumbai University. The book provides a conceptual clarity on the subject matter. The book contents
more examples form Indian context. Simple and lucid style has been followed to make the subject
easily understandable. An effort has been made to provide the readers with the most up-to-date and
authentic facts and figure on the subject content.

I wish to acknowledge, my sincere gratitude to my teachers Mr. S.K. Sharma (HOD, Dera
Natung Govt. College, Itanagar), Dr. R.M. Pant (Director NIRD, Guwahati) my Ph.D. Supervisor and
my all teacher’s, who gave me the opportunity to learn from them. I am thankful to Dr. K. Ravindran
(Principal, Sree Narayana Guru College of Commerce, Chembur, Mumbai, to motivate me to write the
book.

My deep and humble gratitude to my husband Mr. Amit Ashok Shukla, for encouraging, motivating
and assisting me in bringing this book. My thanks with respect to my mother Surobla Sarkar, my
Father-in-law Mr. Ashok Sobhnath Shukla and Mother-in-law Mrs. Nirmala Ashok Shukla for the
constant support, while writing the book.

I am thankful to Himalaya Publishing House Pvt. Ltd, especially Director Sri K.N. Pandey
Mr. S.K.Srivastav, Sales Manager HPH Mumbai (Nahur), for encouraging and rendering all possible
assistance in bringing out this book and an opportunity to associate with them.

My efforts will be rewarded, in case the book proves useful to students and teachers.
Suggestions are welcome and shall be acknowledged with gratitude.

With best wished.
Bina Sarkar
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UNIT- I- INTRODUCTORY

DEMOGRAPHY – NEED OF DEMOGRAPHIC
STUDIES FOR BUSINESS

“One would have thought that it was even more necessary to limit population than property…The
neglect of this subject, which in existing states is so common, is a never-failing cause of poverty
among the citizens; and poverty is the parent of both revolution and crime.” -Aristotle

“Transforming the nation into a developed country, five areas in combination have been identified
based on India’s core competence, natural resources and talented manpower for integrated action
to double the growth rate of GDP and realize the Vision of Developed India.”.

-Dr. APJ Abdul Kalam

Meaning:

Demography is the study of human populations – their size, composition and distribution across
place – and the process through which population changes, births, deaths and migration are the ‘big
three’ of demography, jointly producing population stability or change. A population’s composition
may be described in terms of basic demographic features – age, sex, family and household status – and
by features of the population’s social and economic context – ethnicity, religion, language, education,
occupation, income and wealth. The distribution of populations can be defined at multiple level’s (local,
regional, national, global) and with different types of boundaries (political, economic, and geographic).
Demography is a central component of societal contexts and social change. It involves the statistical
study of human population. As a very general science, it can analyze any kind of dynamic living
population, i.e., one that changes over time or space. Broadly, it encompasses the study of the size,
structure, and distribution of these populations, and spatial and/or temporal changes in them in response
to time, birth, migration, aging, and death.

It is the scientific study of the size, composition and distribution of human populations and their
changes resulting from fertility, mortality and migration. It is concerned with how large (or small)
population are, i.e., their size; how the populations are composed according to age, sex, race, marital
status and other characteristics, that is, their composition; how populations are distributed in physical
space (e.g., how urban and rural they are), i.e., their spatial distribution. It is also interested in the
changes over time in the size, composition and distribution of human population, and how these result
from the processes of fertility, mortality and migration.

The word Demography is derived from the Greek words, i.e., Demos-which means “the people/
population” and –graphia which implies writing, description or measurement. Demographics are
quantifiable characteristics of a given population.
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Educational institution’s, usually treat demography as a field of sociology, though there are a
number of independent demography departments. Formal demography limits it’s object of study, to the
measurement of population processes, while the broader field of social demography or population
studies, also analyzes the relationship between economic, social, cultural and biological processes
influencing a population. Some demographer’s argue that, demography is best treated as a sub-discipline
or specialization of sociology owing to its organizational relationship with sociology. However, the
organizational affinity in universities between demography and sociology is not universal. In some
Eastern European universities, demography is organizationally linked with economic’s, and in some
Western European universities, with geography. In many countries (e.g., China), demography is taught
in a separate university department.

Demography is the branch of social sciences concerned with the study of human populations,
their structure and change (through births, deaths and migration) and their relationship with the natural
environment and with social and economic change.

Definitions:
(1)  According to Hauser and Duncan, “demography is the study of the size, territorial distribution,

and composition of population, changes therein and the components of such changes.”

(2)  According to Oxford Advanced Learner’s Dictionary, “The study of statistics such as
births, deaths, income, or the incidence disease, which illustrate the changing structure of human
populations”.

(3)  According to Von Mayor, “Demography is the numerical analysis of the state and movement
of human population inclusive of census enumerations and registration of vital processes and of whatever
qualitative analysis can be made of the state and movement of population on the basis of fundamental
census and registration data”.

(4)  According to Frank Lorlner, “In broad sense demography includes both demographic
analysis and population studies. A broad study of demography studies both qualitative and quantitative
aspects of population”.

(5)  According to Donald. J. Bague, “Demography is the mathematical and statistical study of
the size, composition and spatial distribution of human population and of changes over time in these
aspects through the operations of the five processes of fertility, mortality, marriage, migration and
social mobility. Although, it maintains a continuous and descriptive and comparative analysis of trends,
in each of this process and in their net results, its long-run goal is to develop a body of theory to explain
the events that it charts and encompasses”.

(6)  According to Kingsley Davis, the American Sociologist, who served at different times
as president of both the Population Association of America and the American Sociological Association,
wrote in 1948 in his classic sociology textbook, Human Society that “the science of population, sometimes
called demography, represents a fundamental approach to the understanding of human society”.
Business:

‘Business is an economic activity, which has an element of risk and uncertainties’. The
term business refer’s to the development and processing of economic values in the society. It is applied
to the portion of economic activities whose primary purpose is to provide goods and services for the
society in an effective manner. It is also applied to economics and commercial activities of institutions
which having other purposes which are involved in serving the society with better quality of goods and
services, helping the economy for its growth and development. It is the major economic pulse of a
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nation, striving to increase society’s standard of living. Profit’s are a primary mechanism for motivating
all other activities. Business tries to satisfy customers needs for which customer’s are willing to pay.
Business may be further described as “the organised efforts of individuals to produce goods and
services, to sell these goods and services in a market place and to earn profit out of it.” Businesses are
“those human activities which involves production or purchase of goods with the object of selling them
at a profit margin”.

According to L.R. Dicksee, “Business is a form of activity pursued primarily with the object of
earning profits for the benefit of those on whose behalf the activity is conducted”.

According to Urwick and Hunt, “Business is any enterprise which makes, distributes or provides
any article or service which other members of the community need and are willing to pay for”

According to Haney, “Business may be defined as human activity directed towards producing or
acquiring wealth through buying and selling of goods”.

Some of the characteristics of business:

•Business is an ongoing process in which it’s basic job is to provide goods and service to the
people. It provides the public, the things it needs and wants in order to survive, enjoy life and improve
in a material sense. A consumer views business as, the satisfier of needs and desire of the customer
demands which should be provided by business in order to meet people requirements in society.

•The activity of selling results is the creation of the wealth for the society. A business uses the
resources of land, labour and capital to produce a good or service which can satisfy a customer. These
resources when taken separately have value; but business combines structures and refines the resources
to produce a value for the society. Further, business employs people who exchange their talents for
wages and salaries. Therefore, these people exchange their compensation for the desired goods and
service.

•Business is profit making activity firm. It supplies goods and services to customers, in return
they pay for it and business earns from the process of exchange. Profit is the biggest stimulus for
maintains the survival of the business and its future development. Society has permits business to earn
profit as a reward for assuming the risks of operating a business.

•Business involves in the most fundamental activities of the society, like developing the
society by providing better standard of living, clear understanding about quality of products, helping
society through CSR (Corporate Social Responsibility). As a result, society has to look business for
something more than products, services and profits. It looks to business for leadership and direction in
helping to achieve society’s objectives. It expects business to assist in the establishment of a better
service to the society.

Objectives of a Business

•  Survival

•  Stability

•  Growth

•  Profitability

•  Efficiency
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Survival: If a business survives, than it grows, the foremost important object of a business is to
make it survive in the ocean of business market, with thousands of competitors and factors affecting
it. Many businesses come in the market but could hardly survive and vanish within no time. It becomes
important for a business to make it survive, hence the business plans its strategy should be in such a
way, that it can help the business to survive.

Stability: Stability is one of the important objectives of the business enterprise. It is a least expensive
and risky objectives in form of managerial time, talent and other resources in enterprise. A good and
steady enterprise always minimizes its managerial tensions and reduces it’s dynamic nature decisions
which are taken from managers for managing business. It is least resistant compare to other objectives
and hostile to external environment.

Growth: The growth of a business is closely associated with its survival and profitability and
equated with dynamism, vigour, promise and success. Growth refers to overall development of the
business activities in terms of increase in assets, manufacturing facilities, increase in sales volume in
existing or through new product to improve profits and market share. Growth may be proactive change
and is a necessity for dynamic business environment. Growth in terms of expansion of business, means,
increase manpower employment, diversification and acquisition of business and create unknown risky
paths in this way organisation looks for survival, profitability and growth of the business activities.

Profitability: Profitability is the vital goal of a business. Profit is the prime motive of any business
enterprise. Profitability clearly indicates the ability to satisfy the principal; claims and desires of employees
and stakeholder of the business. Proper set of tools are used by the managers to calculate and achieve
the desired profitability.

Efficiency: Efficiency is one of objectives of the business. It helps the business to achieve goals
and success. Efficiency refers to best utilization of available and scarce resources and brings the highest
productivity in business activities. Due to effective utilization of economic version of the technical
objective which for achieving productivity and designing suitable input and convert into output for
effective utilizing of funds, resources, physical facilities and so on in enterprise.

 Some of the long-term objectives of a business can be seen in the following points: To achieve
long-term prosperity, strategic manager’s designed long-term objectives. Long-term objectives of the
firm or company are listed below:

• Profitability

• Productivity

• Competitive position

• Employees development

• Employee relationships

• Public responsibility

• Technological leadership
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(1) Profitability: Profitability is an important functional area of the long-term objectives of the
firm. The ability of any business to operate in the long-run that depends on attaining on acceptable level
of profits. Strategically managed firms characteristically have a profit objective usually expressed in
terms to return on equity.

(2) Productivity: Productivity is essential need for each strategist in the corporation. Companies
can improve the input-output relationship’s that results normally increase profitability. Productivity
objectives are sometimes stated in terms of desired to achieve by company. This is an equally effective
way to increase profitability.

(3) Competitive Position: Competitive position can increase profitability and productivity of the
company. Company’s competitive position reduces the cost of production of the output. The corporate
success depends on the firm’s competitive position. It is strongly dominated in the market.

(4) Employee Development: It is the process to motivate and engagement of the experienced
employees who are the asset of the business. For long-term purposes, the company’s employees will be
needed training for further course of action, that effectively and efficiently managed to produce
productivity in the competitive position and market. Therefore, it is one of the major long-term objectives
of the any business to think for the development of their employees and keeping a good relationship
with them.

(5) Technological Leadership:  Technological leadership gives clear picture of the organisation
goals and objectives for the long-term changes in the business scenario. Many companies state their
objectives in terms of their technological leadership. More the business will be technologically advancing,
more prospects for growth of the business will boom up.

(6) Public Responsibility: Business recognizes their social responsibilities towards the customer,
society and Nation. Public responsibility is to be build-up long-term images in the society by providing
social work to public.
Meaning of Business Demography

The Business Demography represents data on, the active population of enterprises, their birth,
survival and death.

The data of business demography can be used to analyses the dynamics and innovation of different
markets; e.g., entrepreneurship in terms of the propensity to start a new business or the contribution of
newly-born enterprise to the creation of jobs.

Business demography delivers key information for policy decision-making. The statistics of
business demography includes, enterprise birth rate, death rate, indicator’s to measure the progress of
the enterprise, their performance, growth and development.

This also includes number of foreign business set-up in a particular period of time in an economy,
number of business going outside to set-up business in foreign economy etc.

Features of Demography:
(a) Mostly Quantitative: The data under the demography such as birth, marriages, divorces,

death, migration etc. are all measureable and observable. The data of demography are generally quantified
and can be calculated easily. Description, discussion and explanation of changes in population, size,
structure and distribution as well as the demographic factors like fertility, mortality, marriage etc. are
mostly demographic data and are available through the census, population statistics, survey reports etc.
Each and every factor of the demography is a quantifiable factor.
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(b)  Accurate Results: The data collected from demography factors always reveals an accurate
result as most of the data under demographic studies are quantified and are collected mostly by the
surveys of one to one basis. People generally depend on all census data as it is accurate and provides a
fair picture of the population. With the help of the demographic statistics it is possible for the concern
authorities and interested parties to find out the future ups and downs, e.g., the expected number of
growth of population by 2100, the age group is coming 10 years, etc. Furthermore, Samuel Preston
pointed out, one of the virtue of demography, related to its ‘accuracy’ is that, demographers often spend
a good deal of time studying the quality of demographic data are generally of good quality. Demography
is also the most inclusive of the social science, “learning the truth from facts”, which we may consider
a virtue as well.

(c)  Interdisciplinary: The study of population which consist mostly of the demographic factors,
are typically interdisciplinary, crossing over between formal and demography and other disciplines
such as sociology, economics, health care, geography, biology, business and governmental management.
For example, the study of fertility and mortality, generally depends on the biology and the sociology,
the study of migration depends on the geography, study of labour forces their wages etc. depends on the
economics.

(d)  Applicable: Demography is one of the widely applied disciplines of science, due to the nature
of its subject-size, structure, and factors affecting changes in human population, which are intellectually
intriguing and certainly of broad public interest. Population changes influences the provisions of health
care, family planning services, education, welfare, housing, other programmes of public services etc.
There is a close correlation between demographic changes and industries dealing with housing and
other household consumptions are a good example of applicability. Demographic influences are pervasive
in every social, economic and political life; the possible applications of demography are useful to
understand the nature, if any defined population group or activity in our society. Only demographic
facts cannot serve as the basis for decisions to expand or shrink the different progrmmes of the community,
it has to depend on other subjects and integrated with related fields of study.

Nature of Demography:

The following are the nature of demography–

(i)  It employs the scientific study and method.

(ii) The observations are presented systematically.

(iii) It makes factual study of population census as the principle method of studying.

(iv) It defines causes and effect relation to events social reaction and in social fatcs.

(v) It predicts about social relation events.

Scope of Demography:

• Size of the Population: The number of people dwelling in a given area at a given time, it’s
comparison with previous period and the future projection are import and element of the size of population.
The cause of change, like fertility, morality and migration are analysed with the use of biological,
social, economic and cultural variables, demography helps in the study of these factors.

• Composition of population: Demography provides the scope of study of composition of
population which covers all measurable characteristics of the people who form a given population. The
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most widely used characteristics are age and sex, rural and urban residence marital status, occupation,
education etc.

• Distribution of population: The distribution of population in various rural and urban areas.
The distribution according to the physical, social, economic and political environment, demography
studies the scope of such distribution and the various factors affecting these.

• Labour force: Labour force is an important field of economic study and such labour force falls
into two categories economically active force which include employed and the other one is involuntarily
unemployed labour. Economically dependent or innate labour force which includes house wives, students
fixed income recipients etc. Demography provides a base to understand the facts behind employed and
unemployed labour. The strategies can be prepared to minimize the economically dependent force,
reduce unemployment etc.

• Population policy: A proper population policy has become an inevitable adjunct of population
as it’s provides a platform for developing the socio-economic factors of a country. With the implication
of demographic studies the policy of population studies becomes wider, clear and focused which can
help in generating the required results thereof.

Inter Disciplinary Approaches:
Demographic studies needs the support of all related social science and science subject to bring

onto conclusion about the data it collects and even to collect the data, it needs the support of the other
subjects. The study of demography and the interelated subjects can give a clear picture of how demography
works, how it is related and inter-related with different subjects. Following are inter-disciplinary
approaches with demography:

• Sociology and Demography: Demography is primarily concerned with collecting data and
information about biological, social and economic problem. Sociology considers man as a social animal.
Similarly, demography also considers that man is the only unit in the society, who born, lives and dies.
All problems related with population studies are also the actual social problems, thus a direct relation
exists between the two subjects. Demography studies the birth rate, which is a result of marriage in
sociologist studies.

• Demography and Human Ecology: Population is an outcome of births and birth of human
beings and their living is the main concern of human ecology. In human ecology, along with human
birth and environment, relationship between them is also studied. It is well known fact that population
of an area is affected by the environment around it and at the same time environment is also affected by
the density and quality of population. From the ecological view point population can be seen in terms of
the extent to which people share in exploiting and developing the same environment resource.

• Demography and Geography: The human geography increased more as compared to physical
geography. Census is conducted in geographical unit. Both demography and geography try to analyse
population so that area differentiation are brought into focus. Geography also studies about urbanization
and non-urbanization like that of demography.

• Demography and Economics: Relationship between demography and economics are closely
related. Where, there is more population there will be more economic activities. Population problem are
directly linked and connected with education, employment, transportation, rehabilitation etc.

• Demography and Anthropology: Anthropology is concerned with the few sections of society,
their development and growth. It mostly focuses on the study of few tribes and their related issues in
terms of development. Demography provides all the information required by anthropology.
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• Demography and Statistics: Demography is more dependent on statistics than any other
subject or discipline. Main aim of statistics is to collect figures, data and leave it to demographer for
interpretation, demographer takes the data and interprets, it and gives a reliable result for different use
in an economy.
Importance of demography:

Dr. David Foot, (University of Toronto), “Demographic trends are essentially long-term. You can
ignore them this year; you can ignore them next year. But if you ignore them over time, they ‘ll get
you in the end”
International Organization for Economic Co-operation and Development, “Aging populations
are likely to put significant pressure on public spending programs, especially health care and
pensions”.
Thomas Symons, (Chair, British-North American Committee Working Group on Demographics), “To
a large extent, the realities of population size and growth and of population characteristics and
distribution, govern or atleast set some broad outer limits upon, what is possible for the economy
and for governments and the corporate world within the economy.”

The field of social science believes demographics can play a crucial role in understanding past trends
and in preparing for future developments and policies. Also, they believe that understanding demographic
developments can provide important explanations of observed economic and social trends. Consequently,
demography becomes an important ingredient in public policy analysis and development.

• The factual demography gives the information about population, the rate by which the numbers of
vote are increasing. This will help in identifying the voters and by which the arrangements is done
for conducting election.

• It helps in framing economic progress which can contribute to economic development. The
assessment of economic development with rate of growth in population can be made.

• It helps the growth and modernization of economy.

• It focuses on dimensions of unemployment.

• It gives information about the per capita income and the production.

• The population figure can help the authority to allocate the resources in a proper and best way.

Importance of study of demography in business:

Business owners often first gather demographic information to include in the business plans used
to raise start-up funds and guide the launching of the business. Demographic information includes
geographic area, age, income, race, gender and education level. It also includes shopping habits, marital
status, number of children and other information about consumer characteristics.

Business might need local demographics about how many people own cars or homes, who attends
college or what percentage of residents are Internet users. Whether the demographics describe national
or local markets or small groups such as those within an age range, the information helps you avoid the
hit-and-miss marketing method.
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A small business owner needs demographics to identify the ideal consumer for his product or
services and develop marketing strategies such as product packaging, advertisements, business location
and pricing.

A business owner who is trying to adjust their marketing plan to the country’s changing
demographics might find it useful to know that. Until recent years, the most common method of selling
goods and services was through mass marketing—trying to reach the most people possible via the
media, primarily television, radio and newspapers.

The people who were most likely to purchase the product was not the point, spreading the word
about the product to as many people as possible was. Companies were spending enormous amounts of
money to reach audiences with no guarantees that anyone in that audience wanted to buy the products
that were being pitched to them.

Mass marketing remains a staple of advertising and marketing efforts today. The businesses now
recognize that such methodologies might not be the most cost-efficient means of selling a product or
service, in large part because of the fast-changing characteristics of the marketplace.

The past several decades have ushered in tremendous social, political and technological changes.
Lifestyles have changed dramatically as a result of the rising divorce rate and the subsequent increase in
single-parent households, increased participation by women in the labour force and other societal changes.
Women have far more control over household purchasing decisions than ever before.

Technology, especially the internet, has changed the way people interact and purchase products.
The sheer number of products available for purchase has exploded; consumers have literally dozens of
products to choose from in almost every product category.

A clear understanding of demographic studies and business can be seen in the following points
followed by their explanations:

The different demographic factors are as below:

• Geographical distribution

• The population size

• Age composition of the population

• Income

• Education

• Culture

• Ethnic Mix

• Urbanization

• Growth of Population

• Occupational Compositions

The above mentioned factors are the relevant to the business for formulating and implementing of
strategy for controlling and accomplishment of the objectives of the business. Demographic factors like
size of the population, population growth, rate, age, composition, life expectancy, family size, spatial
dispersal, occupational status, employment pattern etc. affect the demand for goods and service.
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Business needs to study different demographic factors, which particularly addresses the following
issues:

• What democratic trends which will affect the market size of the different types of industry?

• What democratic trends will represent opportunities or threats?

(1)  Geographic Distribution: It refers to geographic region and population that shifts from one
region of a nation to another or from village/rural areas to urban areas. This may be an impact on a
company’s strategic competitiveness in market. Location advantage and government support is also
very important to company. In the case, population is shifted from one region to another region. This is
the significant impact on company’s qualified workforce and company considers relocation of its skilled
human resources. If more population concentrates on particular place, the business also flourishes in
that region. The metro cities in India have more business opportunities than other.

(2)  Population Size: Size of population is important either small or large to business. Companies
use population size for critical assessment for customer behaviour and changes of the customer behaviour
and its impact on business. The changes in terms of rapid population growth will have direct impact on
use of natural resources or food supplies. The birth rate, death rate, migration, health issues, age factors
etc. are important to a company for analysis of demand and supply of products and services. Healthcare
company’s role is needful for assessment of the product requirement for infants, youth, middle age and
old age people.

Exceptional opportunity for business, as high population growth in India in a decade has attracted
many FMCG firms and retailers whose markets are yet unexplored. The growing Big Bazar and Mall
markets are because of this reason.

(3)  Age Structure: The rapid rise in the ratio of working age to non-working age population,
contributing to an extremely fast growing economic for India. Age Structure (Census 2011) – 65 years
and over – 5.5% 15 years to 64 years – 64.9% 0 years to 14 years – 29.7%. India will add roughly 9
million people to its labour force each year, over the next decade. The business in the country is now
growing focusing on the age structure; the market is full with all those products and services, which are
demanded by the age category of 15 years to 64 years, the bikes, cokes, scooty, Addidas, Pepe Jeans,
McDonald, Pizza huts, etc.

(4)  Income Distribution: Income is defined as all money and public assistance that is earned
before taxes and union dues are taken out. Income distribution is also one of the important factors of
demographic environment. Companies plans to measure changes in incoming distribution, savings
patterns for different level of individual. This gives a scope to companies to forecast and assess the
changes in income patterns and ready to identify new opportunities. In general, income tends to increase
with age as people obtain better-paying jobs and receive promotions. Married couples often have a
higher income because both spouses are working. As the income rises, the purchasing power of the
people increases. Emerging Economy with a GDP 1.22 Trillion dollars and Per capita income in India
has doubled between 2004-05 and 2010-11 to touch. 54,835 per annum; there is an increase in disposable
income directly proportional to purchasing power of the consumer.

(5)  Education Level : Generally, the more education a person has, the greater the income they
earn, thus the more money they have to purchase products. Education is most often measured by level
of schooling completed. As a rule of thumb, college-educated people are among the most desirable
consumer groups, but studies show that they also tend to be the least brand loyal. This means a business
may have to work harder to reach and keep those customers.
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The level of education in India was 64.8% in 2001 and it rose to 73% in 2011. Male literacy rate
is 80.9%, 5.6% higher than the previous census. Female literacy rate 54.6% an increase of 10.9% since
2001, (Census 2001 and 2011). Reduced gap in literacy rate between urban and rural areas more informed
and brand conscious consumer market opening up in rural areas. More flexible labour markets, higher
rates of female labour force participation, more highly educated women, more open attitudes about
women working and less illiteracy.

(6)  Culture: In a country like India, language changes every 100 miles and culture in every 10
miles. Set of beliefs and customs pertinent in a society. Market should adjust the decisions with respect
to the cultural beliefs, e.g., McDonalds had to stop its products containing beef as cow is considered as
Goddess in India. Changing demographics in culture, in many cases MNC’s are able to dilute the cultural
beliefs by exposing the market to a new culture, e.g., Archie’s has made its markets in India by promoting
various occasions like Valentine’s day, Mother’s day, Father’s day, Friendship day, etc. Snickers have
launched its vegetarian bar recently.

(7)  Ethnic Mix: Ethnic mix and changes in ethnic mix in population is also important to company.
It is important to make a distinction between ethnicity and race assessment and implications of ethnic
mix is useful for company and its work force.  Company should know the changes in the ethnic mix and
its impact to company’s product and services. Company should know the new products demand or
existing products and services from the different ethnic groups. Companies are ready to face challenges,
threats from ethnic groups and try to make solutions for these ethnic challenges and treats.

(8)  Urbanisation: The Urbanisation in India increased from 27.81% in 2001 census to 31.16% in
2011 census while the proportion of rural population declined from 72.19% to 68.84% as per census
2001 and 2011 respectively. Census 2011 lists 7,935 towns in India, the number of towns has increased
by 2,774, since the last Census in 2001. Better infrastructure leading to more internal migration. Higher
rate of migration is directly proportional to higher employment, higher disposable income, and bigger
consumer market. More the urbanization more will be the growth of business. The big business houses
focuses on the urbanization. Real estate business flourishes because of urbanization.

(9)  Growth of Population: Growth of population result increase in demand for goods and services.
A rapidly increasing population indicates that a growing demand for many products, FMGCs,
Automobiles, electronics etc. The labour supply increases because of growth of population. India being
the giant developing country supplies, the highest number of labour to the rest of world leading a
growth factor for the HR market in the country.

(10)  Occupational Compositions: The occupational and spatial nobilities of population have
implications for business. Labour is easily mobility between different occupations and regions. Its supply
will be relatively smooth and this will be relatively affecting the wage rate. If a labour is highly
heterogeneous in respect of language, caste and religion, ethnicity, etc. personal management is likely
to become a more complex task. The population with its varied tastes, preferences, beliefs, temperaments,
etc. gives rise to different demand patterns and calls for different marketing strategies.

Other important demographic factors include age, sex, geographic location, occupation, size of
family and ages of the children in the family unit. In addition, analysis of these demographic characteristics
is often undertaken in conjunction with so-called lifestyle factors. Studies of these factors can be very
helpful in shaping marketing campaigns and other business efforts because analysis indicates a high
correlation between certain lifestyle characteristics and their buying patterns.
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A Glance on some Indian States with Different Business Activities in it:
(1) Jammu and Kashmir: J & K is the state in Northern India. It is located in the Himalayan

Mountains. It’s a hilly and cold regions thus, the business which are available here are woolens, fruits,
handicrafts and tourism. Kashmiri saffron is very famous and brings the state a handsome amount of
foreign exchange. Exports from Jammu and Kashmir include apples, barley, cherries, corn, millet,
oranges, rice, peaches, pears, saffron, sorghum, vegetables, and wheat, while manufactured exports
include handicrafts, rugs, and shawls, Pashmina Shawls only being produced in the state with high
price has good market in India and abroad. The holy shrines of Jammu and the Buddhist monasteries of
Ladakh are popular pilgrimage and tourism destinations. Every year, thousands of Hindu pilgrims visit
holy shrines of Vaishno Devi and Amarnath, which has had significant impact on the state’s economy.

(2) Himachal Pradesh: The state is located in Northern India. The abundance of perennial rivers
enables Himachal to sell hydro-electricity to other states such as Delhi, Punjab and Rajasthan. The
economy of the state is highly dependent on three sources: hydro-electric power, tourism and agriculture.
Fruit cultivation has also proved to be an economic boon to the state. There are huge tracts of land
suitable only for growing fruits.

(3) Gujarat: The state is located in the western part of India, known locally as Jewel of the
Western part of India. It is one of the major industrial hubs of India. Major agricultural produce of the
state includes cotton, groundnuts (peanuts), dates, sugar cane, milk and milk products. Industrial products
include cement and petrol. Reliance Industries operates the oil refinery at Jamnagar, which are the
world’s largest grass-roots refineries. The world’s largest ship breaking yard is in Gujarat near Bhavnagar
at Alang. India’s only Liquid Chemical Port Terminal at Dahej, developed by Gujarat Chemical Port
Terminal Co Ltd. Gujarat has two of the three liquefied natural gas (LNG) terminals in the country
(Dahej and Hazira) and many more.

(4) Maharashtra: The State is located in western region of India and is the world’s second-most
populous sub-national entity. Mumbai is the financial capital of India and the headquarters of all major
banks, financial institutions and insurance companies in the country. India’s film industry of Bollywood
and Marathi films and television industry are also located in this state. Nagpur serves as second capital
as well as winter capital of the state. Maharashtra’s business opportunities along with its potential to
offer a higher standard of living attract migrants from all over India. The economy of Maharashtra is
driven by international trade, Mass Media (television, motion pictures, video games, and recorded
music), aerospace, technology, petroleum, fashion, apparel, and tourism.  Maharashtra is the most
industrialised state and has maintained the leading position in the industrial sector in India.

(5) Kerala: It is a state in the south-west region of India on the Malabar Coast. It was formed on
1st November 1956, as per the State Reorganisation Act, by combining various Malayalam-speaking
regions. Nearly half of the state’s people depend on agriculture alone for income. Around 600 varieties
of rice are harvested in the state. Other key crops include coconut, rubber, cashews, and spices—including
pepper, cardamom, vanilla, cinnamon, and nutmeg. Fishing is also a major activity in the state. The
coir, handlooms and handicrafts employ around one million people. Kerala single-handedly supplies
60% of the total global produce of white coir fibre.

(6) West Bengal: The State in eastern India and is the nation’s fourth-most populous state, with
over 91 million inhabitants. Agriculture is the leading occupation in the State. Tea is produced
commercially in northern districts; the region is well known for Darjeeling and other high quality teas.
State industries are localised in the Kolkata region, the mineral-rich western highlands, and Haldia port
region.  The Durgapur–Asansol colliery belt is home to a number of major steel plants.
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Evolution of Demographic Studies
The English scholar John Graunt (1620-74) is considered the father of the science of demography.

On the basis of death records in London over a number of years, he attempted to construct, for the first
time, a “lifespan line”—the basis of mortality tables—and to formulate certain regularities in the pattern
of population movement. The problems of population and its interrelation with the economy were
examined by W. Petty and H. King (Great Britain) and later by A. Deparcieux (France) and others. In
the 18th century these analyses were developed with the use of mathematical method’s by W. Kersseboom
(Holland), P. V. Wargentin (Sweden), and L. Euler (Russia). A vital advance in the very statement of the
problem of studying the laws of the natural movement of population, independent of theological
interpretation, was made by J. P. Süssmilch (Germany). At the end of the 19th century, with the
intensification of the class struggle, vulgar bourgeois apologist theories developed. The Essay on the
Principle of Population by T. R. Malthus (Great Britain) appeared on the heels of a number of other
works (J. Townsend in Great Britain, B. Franklin in the United States). The essence of his views became
known as Malthusianism, a theory based on the false idea that the cause of the misery of the masses in
a society based on exploitation was not the social system, but rather the alleged excessive growth of
population.

The regular registration of population became established everywhere in the 19th century, and the
possibilities for analysis of actual population data expanded. Through the works of statisticians (A.
Quételet in Belgium, J. Bertillon in France, W. Farr in Great Britain, W. Lexis and G. F. Knapp in
Germany, and many others) methods were developed for the quantitative measurement and analysis of
demographic processes. The term “demography” appeared in 1855 in the title of a work by the French
scholar A. Guillard: he defined it as the “natural and social history of the human race.” At the end of the
19th century, along with the conceptions of population within the framework of economic theory, bourgeois
theories of population development appeared (H. Spencer in Great Britain, W. Sombart in Germany);
later demographic theories per se appeared, that explained the causes of demographic changes from
biological standpoints (A. Du-mont in France, R. Pearl in the United States). A mathematical theory of
population reproduction was developed; important contributions were made by L. Bortkiewicz
(Germany), R. Kuczynski (Germany), and A. Lotka (USA).

In Russia, the first demographic work on mortality and marriage was done by D. Bernoulli. M. V.
Lomonosov expressed profound ideas concerning the laws of population development and population
policy. In the 18th century and at the beginning of the 19th, demographic research based on native material
was conducted at the Academy of Sciences (I. F. German). In the 19th century, the study of population
was carried out in the developing area of statistics and was connected primarily with mortality research
(K. F. German, V. I. Grebenshchikov). The work of V. La. Buniakovskii occupies a prominent place in
Russian demography. The Marxists A. Bebel and G. V. Plekhanov devoted much attention to questions
of population theory. The works of V. I. Lenin—in particular, the characterization of agrarian
overpopulation, the critique of the law of the diminishing fertility of soil, and the critique of the
Malthusianism and Neo-Malthusianism of the late 19th and early 20th century and the exposure of its
petit bourgeois essence—were especially important for the development of the Marxist theory of
population. Under, Soviet power the development of demography has been characterized by profound
studies of demographic processes, the development of methods of analysis of population reproduction,
and the critique of reactionary theories of population. The works of M. V. Ptukha, S. A. Novosel’skii, V.
V. Paevskii, and lu. A. Korchak-Chepurkovskiioccupies prominent places in demographic research.
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The development of the science of demography is important ideologically, politically, and practically.
The present stage of demographic research is characterized by the sharp conflict between bourgeois
and Marxist approaches-particularly in connection with the acceleration since World War II (1939-45)
of the growth of the population of the developing countries of Asia, Africa, and Latin America (which
has been called the demographic explosion). This phenomenon, which has given rise throughout the
world to a wave of Malthusian and Neo-Malthusian attitudes, poses an important ideological task for
Marxist demography. In exposing and denouncing bourgeois views, Marxist demography proceeds
from the fact that the backwardness of these countries and the difficulties in their economic development
are produced not by population growth but by the onerous legacy of colonialism, economic backwardness,
and the preservation of feudal and pre-feudal features in their economies. Economic and social
development is retarded in these countries, primarily by obsolete forms of social structure. The task of
exposing bourgeois-reactionary attempts to justify wars and the arms race, from a demographic standpoint
also remains important.

Demography of India
The demographics of India are inclusive of the second most populous country in the world, with

over 1.21 billion people (2011 census), more than sixth of the world’s population. Already containing
17.5% of the world’s population, India is projected to be the world’s most populous country by 2025,
surpassing China, it’s population reaching 1.6 billion by 2050. Its population growth rate is 1.41%,
ranking 102nd in the world in 2010.

India has more than 50% of its population below the age of 25 and more than 65% below the age
of 35. It is expected that, in 2020, the average age of an Indian will be 29 years, compared to 37 for
China and 48 for Japan; and, by 2030, India’s dependency ratio should be just over 0.4.

India has more than two thousand ethnic groups and every major religion is represented, as are
four major families of languages (Indo-European, Dravidian, Austroasiatic and Tibeto-Burman languages)
as well as two language isolates (the Nihali language spoken in parts of Maharashtra and the Burushaski
language spoken in parts of Jammu and Kashmir). Further, complexity is lent by the great variation that
occurs across this population on social parameters such as income and education. Only the continent of
Africa exceeds the linguistic, genetic and cultural diversity of the nation of India.

India occupies 2.4% of the world’s land area and supports over 17.5% of the world’s population.
Per the 2001 census, 72.2% of the population lives in about 638,000 villages and the remaining 27.8%
lives in more than 5,100 towns and over 380 urban agglomerations.

India’s population had exceeded that of the entire continent of Africa by 200 million people,
however, Africa’s population growth being nearly double India’s, is expected to surpass both China and
India by 2025.

Summary
Demography is the study of the reproduction of population that is, the replacement of certain

groups of people by others. The reproduction of population proceeds, first of all, through the natural
succession of generations, that is, through birth and death or the so-called natural movement of population.
The population of a given territory also changes as a result of the arrival of people from other areas
(immigration) and their departure for other areas (emigration), which together constitute migration, or
the mechanical movement of population. Finally, population also changes through movement of
individuals from one status to another (from one group to another) as age, family situation, or number
of children change (demographic mobility) or through changes in level of education, profession or
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social position (social mobility). Thus, broadly interpreted, population reproduction consists in changes
in the size, composition and distribution of the population under the influence of demographic processes
the natural movements, migration and mobility of the population. The formation, development, and
disintegration of families are of independent importance in demography.

In demography, the changes in the population and it’s part’s are viewed qualitatively as well as
quantitatively. Various attributes serve in demography both to characterize the entire population and to
separate concrete component groups as independent subjects of investigation. Although, all processes
of population change are composed of events in the lives of individuals, demography studies them as
mass processes, embracing the total number of births, deaths or shifts of status.

The interrelations of various demographic processes, their dependence on socio-economic
phenomena and the socio-economic consequences of population development, demography uncovers
the laws and patterns of population movement. Demography does not lose sight of the biological nature
of people themselves and the interaction of a population with its natural environment; however, the
chief concern of demography is the interaction of population and social development. The population is
the subject of all economic and other social phenomena the satisfaction of its needs is the ultimate
purpose of production.

The economic law of population and the demographic processes that it determines must be viewed
as linked inseparably to the entire system of general sociological and economic laws of a given social
formation. The process of population reproduction, Marxist demography proceeds dialectically from
the facts that, the process is influenced by both base and super structure, the base exerting the decisive
influence. Demography establishes a number of regular patterns relative to the interdependence of
population reproduction and population structure in particular, changes in birth and death rates as a
function of age structure and changes in age sex structure as a function of the nature of reproduction and
other demographic processes.

Demography studies not only the influence of the law of population and of socio-economic processes
in general on population reproduction but also the inverse influence of population growth on the
development of society. Thorough analysis of the composition and movement of labour resources and
the study of population as a mass of consumers are particularly important in this regard. This approach
to research is sometimes considered separately as economic demography.

The tasks of demography is to work out a demographic or population, policy on the basis of the
study of the patterns of population reproduction, systems of measures aimed at bringing the trend of
demographic processes as close as possible to the optimum. In the broad sense of the word, population
policy must influence not only changes in the size of the population, but in fact all demographic processes.
Political economy examines human relations in the process of production an increase in the size of the
proletariat, for example, as a consequence and important feature of the development of capitalism while
demography regards this process as a characteristic of the reproduction of the social structure of the
population. The Marxist dialectical method pre-supposes the consideration of demographic processes
as inseparable from the general laws of development of nature and society in their interrelation, movement.
and development. Demographic processes are mass phenomena, the quantitative methods of study of
mass phenomena acquire paramount importance in demography i.e., statistical methods are used in the
collection, processing and analysis of population data. There are various points of view concerning the
question of the correlation of demography and demographic statistics. Sometimes, demography is
identified incorrectly with demographic statistics. Like other branches of statistics in their respective
sciences, demographic statistics plays a role as one of the methods of demography. Demographic statistics
supplies the facts upon which demography bases its analyses. The description of the structure, distribution.
and movement of population on the basis of statistical data is sometimes called descriptive demography.
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Thus, the study of population, its composition, distribution and laws of reproduction and the
prediction of the course of demographic processes are particularly important in the socialist countries,
where the growing needs of the individual are the center of society’s attention. Demographic research is
therefore of great practical importance in the planning of the national economy.

Questions:

(1) Define Demography. Explain the characteristics of demography.
(2) Explain the nature and scope of demography.
(3) Why demographic studies are important?
(4) What are the important of demographic studies in business? Explain with suitable examples.
(5) Define business. What are the characteristics of business?
(6) Explain the business demography in India with examples.
(7) Describe the evolution of Demographic studies.
Write short note:
(a) Demography and Business
(b) Indian demography in brief
(c) Demography and Interdisciplinary approaches
(d) Business and its scope

***
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