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PREFACE

Creativity is the act of turning new and imaginative ideas into
reality. It is characterised by the ability to perceive the world in new ways,
to find hidden patterns, to make connections between seemingly unrelated
phenomena, and to generate solutions. It involves two processes: thinking,
then producing. If you have ideas, but don’t act on them, you are
imaginative but not creative.

“Creativity is the process of bringing something new into being.
Creativity requires passion and commitment. It brings to our
awareness what was previously hidden and points to new life. The
experience is one of heightened consciousness: ecstasy.”

— Rollo May, The Courage to Create.
“A product is creative when it is (a) novel and (b) appropriate. A

novel product is original not predictable. The bigger the concept and
the more the product stimulate further work and ideas, the more the
product is creative.”

— Sternberg & Lubart, Defying the Crowd.
Creativity begins with a foundation of knowledge, learning a discipline,

and mastering a way of thinking. You learn to be creative by experimenting,
exploring, questioning assumptions, using imagination and synthesising
information. Learning to be creative is akin to learning a sport. It requires
practice to develop the right muscles, and a supportive environment in
which to flourish.

Beliefs that only special, talented people are creative–and you have to
be born that way–diminish our confidence in our creative abilities. The
notion that geniuses such as Shakespeare, Picasso and Mozart were ‘gifted’
is a myth, according to a study at Exeter University. Researchers examined
outstanding performances in the arts, mathematics and sports, to find out if
“the widespread belief that to reach high levels of ability a person must
possess an innate potential called talent.”

In this text book, we have tried to cover the BMM syllabus that covers
the literary techniques that explain how writers can learn to think more
creatively and present their work in a very practical format.

Once you have read this book, you will see how fun and creative,
writing can be. But lastly, it is very important, if you desire to become a
strong writer, you must learn the art and craft of writing. Write and read
every day, find inspiration, learn to write creatively. The act of writing each
day makes you a writer.

We are sure this book will help you write and think creatively.

Prof. Shruti S. Ramani
Prof. Swapnali Mahato



SYLLABUS

INTRODUCTION TO CREATIVE WRITING
Paper: I

Objectives:
(i) To encourage students to read stories, poems and plays.

(ii) To develop further and build upon the writing and analytical skills acquired in
Semesters I and II.

(iii) To acquaint students with basic concepts in literary writing.
(iv) To prepare students to write for media.

SECTION – I
A Brief Introduction to Creative Writing
Aspects of Creativity in Literature, Media, Public Speeches, Presentations and
Interviews (05 sessions)

1. Formal structure of the short story (06 sessions)
(a) Theme
(b) Plot
(c) Character
(d) Point of view
(e) Setting
Analyse some short stories preferably contemporary on the basis of each
of these formal aspects.

2. Formal aspects of poetry (06 sessions)
(a) Theme
(b) Diction
(c) Tone
(d) Imagery
(e) Symbolism
(f) Figures of speech: metaphor, smile, personification, alliteration,

onomatopoeia analyse some poems, on the basis of each of these formal
aspects.

3. Formal Aspects of Drama (06 sessions)
(a) Theme
(b) Plot
(c) Character
(d) Dialogue
Analyse on play preferably contemporary on the basis of each of these
formal aspects.

4. Publication aspects (06 sessions)
(a) Understanding the intended readership
(b) Revising editing and proof-reading
(c) Exploring the market for a suitable publisher
(d) Preparing the manuscript as hard and soft copy
(e) Intellectual property rights
(f) The financial aspects of publication



SECTION – II
5. Scripting, Screenplay, and Dialogue writing focusing on (15 sessions)

(a) Radio
(b) Television
(c) Short film/documentary/ad film
These are to be discussed with special reference to
(a) The storyboard
(b) The two-column script
(c) Interactive script
(d) Narration script in the screenplay format

6. Writing for internet, with special reference to (06 sessions)
(a) Alerts
(b) Blogs
(c) News on the net

Evaluation:
Sections I and II to be tested in the semester end examination (75 marks)
Assignment/Project (25 marks)
Suggested Projects: Film Review

Book Review
Adapting a short story to a screenplay
Writing an original screenplay/script for radio or television
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SECTION – I

Chapter 1

A BRIEF INTRODUCTION TO
CREATIVE WRITING

What is Creativity?
Creativity is the bringing into being of something which did not

exist before, either as a product, a process or a thought.
You would be demonstrating creativity if you:
 Invent something which has never existed before.
 Invent something which exists elsewhere but you are not aware of.
 Invent a new process for doing something.
 Reapply an existing process or product into a new or different

market.
 Develop a new way of looking at something (bringing a new

idea into existence).
 Change the way someone else looks at something.
In fact, we are all creative every day because we are constantly

changing the ideas which we hold about the world about us. Creativity
does not have to be about developing something new to the world. It is
more to do with developing something new to ourselves. When we
change ourselves, the world changes with us. Both in the way that the
world is affected by our changed actions and in the changed way that we
experience the world.

Creativity can be used to make products, processes and services
better and it can be used to create them in the first place. It is expected
that increasing your creativity will help you, your organization and your
customers become happier through improvements in your quality and
quantity of output.
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What is Creative Thinking?
Creative thinking is the process which we use when we come up

with a new idea. It is the merging of ideas which have not been merged
before. Brainstorming is one form of creative thinking: It works by
merging someone else’s ideas with your own to create a new one. You
are using the ideas of others as a stimulus for your own.

This creative thinking process can be accidental or deliberate.
Without using special techniques creative thinking does still occur, but
usually in the accidental way like a chance happening making you think
about something in a different way and you then discovering a
beneficial change. Other changes happen slowly through pure use of
intelligence and logical progression. Using this accidental or logical
progression process, it often takes a long time for products to develop
and improve. In an accelerating and competitive world this is obviously
disadvantageous.

Using special techniques, deliberate creative thinking can be used
to develop new ideas. These techniques force the emergence of a wide
range of ideas to spark off new thoughts and processes. Brainstorming is
one of these special techniques, but traditionally it starts with unoriginal
ideas.

Developments of products occur much more rapidly using these
deliberate techniques than by accident. Many people known for being
creative use these techniques, but are not aware they are doing so
because they have not been formally trained in them. If you use these
deliberate techniques during advanced brainstorming sessions then you
too will be more creative.

With practice, ongoing creative thinking (the continuous
investigation, questioning and analysis that develops through education,
training and self-awareness) occurs all the time. Ongoing creativity
maximizes both accidental and deliberate creative thinking. Ongoing
creativity takes time and deliberate practice to become skilful at, but it’s
surprising how quickly it becomes an attitude, not a technique.

The first step to take is to learn the creative thinking techniques so
that you can deliberately use them to come up with new ideas. You will
then be at an immediate advantage over those who don’t know how to
use them. You should then practise the techniques to increase your skill
as an ongoing creative thinking. (After a while you may even find it
unnecessary to use specific techniques because you may be having too
many ideas anyway.)
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How to Encourage More Creative Thinking
Have you ever wished you were more creative?
If you do creative work, have you ever suffered from a creative

block and been stuck wondering what exactly is wrong, and how you
can get yourself out of it?

Of course you have, we mean, who hasn’t?
Let’s talk about that.

How to Boost Your Creative Thinking
When it comes to creativity, one of our biggest concerns is usually

how we can be more creative, or come up with better ideas.
Research in this area is all over the place, but we have gathered some of
the most practical studies out there to help you utilize specific
techniques that can boost your creativity.

All of these studies are useful for everyday creativity in daily life,
so try a few out for yourself and see which ones work best for you.

1. Restrict yourself: Talking about internal restrictions, which can
actually be used to boost creativity!

The research shows that an insidious problem that many people
have is that they will often take the path of “least mental resistance,”
building on ideas they already have or trying to use every resource at
hand.

The thing is, the research also suggests the placing self-imposed
limitations can boost creativity because it forces even creative people to
work outside of their comfort zone (which they still have, even if they
are a bit “weirder” than most).

Try limiting your work in some way and you may see the benefits
of your brain coming up with creative solutions to finish a project
around the parameters you’ve set.

2. Re-conceptualize the problem: One thing that researchers have
noticed with especially creative people is that they tend to re-
conceptualize the problem more often than their less creative
counterparts.

That means, instead of thinking of a cut-and-dry end goal to certain
situations, they sit back and examine the problem in different ways
before beginning to work.



4 Introduction to Creative Writing

Here’s a candid example — as a writer who handles content
strategy for start ups, my “cookie cutter” end goal is something like
“write popular articles.” The problem is, if I approach an article with
the mindset of, “What can I write that will get a lot of tweets?” I won’t
come up with something very good.

However, if I step back and examine the problem from another
angle, such as: “What sort of articles really resonate with people and
capture their interest?”, I’m focusing on a far better fundamental part of
the problem, and I’ll achieve my other goals by coming up with
something more original.

So, if you find yourself stagnating by focusing on generic problems
(“What would be something cool to paint?”), try to re-conceptualize the
problem by focusing on a more meaningful angle (“What sort of
painting evokes the feeling of loneliness that we all encounter after a
break-up?”).

3. Create psychological distance: While it’s long been known that
abstaining from a task (again, more on that later) is useful for breaking
through a creative block, it also seems that creating “psychological”
distance may also be useful.

Subjects in this study were able to solve twice as many insight
problems when asked to think about the source of the task as distant,
rather than it being close in proximity.

Try to imagine your creative task as being disconnected and distant
from your current position/location. According to this research, this may
make the problem more accessible and can encourage higher level
thinking.

4. Daydream… and then get back to work!: Although study after
study confirms that daydreaming and napping can help with the creative
thought process, there is one piece of research that everybody seems to
leave out…

One study in particular shows that the less work you’ve done on a
problem, the less daydreaming will help you.

That is, daydreaming and incubation are most effective on a project
you’ve already invested a lot of creative effort into.

So before you try to use naps and daydreams as an excuse for not
working, be honest with yourself and don’t forget to hustle first!

5. Embrace something absurd: While we will be covering the
case for “weird” experiences in more detail later on, for now you need
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to know that the research suggests that reading/experiencing something
absurd or surreal can help boost pattern recognition and creative
thinking.

(Subjects in the study read Franz Kafka, but even stories like Alice
in Wonderland have been suggested by psychologists)

The conclusion was that the mind is always seeking to make sense
of the things that it sees, and surreal/absurd art puts the mind in
“overdrive” for a short period while it tries to work out just exactly what
it is looking at or reading.

We like reading interesting short stories like The Last Question or
browsing absurdist art at places like r/Heavy mind when we are looking
for some inspiration.

6. Separate work from consumption: Also known as the “absorb
state,” this technique has been shown to help with the incubation
process (much more on that later) and is far more effective than trying to
combine work with creative thinking.

It makes sense too — we are often in two very different states of
mind when absorbing an activity and when we are trying to create
something.

We have found that our writing breaks down when we try to handle
research + writing at the same time, and we are much better off when it
just turns off our “work mode” and consume more inspiration in the
form of reading, watching, and observing.

7. Create during a powerful mood: For a long time, the research
has pointed to happiness as being the ideal state to create in.

Recently though, a relatively new study (2007) on creativity in the
workplace made this bold conclusion:

Creativity increased when both positive and negative emotions
were running high…

The implication seems to be that while certain negative moods can
be creativity killers, they aren’t as universal as positive moods (joy,
being excited, love, etc) in that sometimes they may spur creative
thinking rather than hinder it.

We don’t want you to put yourself in a bad mood to create
something, but next time you’re in a strong emotional state, try to sit
down and focus that energy on creating something, the end result could
be worthwhile.
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8. Get moving: Is there any wonder that ‘Exercising more” is one
of the most desired good habits in the entire world?

Some research even suggests that exercise can actually boost
creative thinking as well, due to it’s ability to get the heart pumping and
put people in a positive mood. It’s similar to how other research shows
that thinking about love can produce more creative thoughts; it’s not
necessarily the act, it’s the change in mood.

If you’re stuck in a creative rut and want to take a break, try
including exercise while your brain is subconsciously at work, it may
help to speed up your “Aha!” moment.

9. Ask, “What might have been?”: According to the research
surrounding the process of counterfactual thinking, looking at a situation
that has already occurred and asking yourself, “What could have
happened?” can boost creativity for short periods of time.

According to an analysis by Jeremy Dean:
● Analytical problems are best tackled with a subtractive mind-set:

thinking about what could have been taken away from the
situation.

● Expansive problems benefited most from an additive
counterfactual mind-set: thinking about what could have been
added to the situation.

The Case for Really “Weird” Experiences
“Creativity comes from looking for the unexpected and stepping

outside your own experience.”
— Masaru Ibuka

Think about some of the most creative people you know (yourself
included!)… chances are, they would be described as somewhat “weird”
when compared to less creative people.

According to the research, the cause of this is often that these
people have had abnormal things happen to them, or they pursue
different experiences outright (maybe those two things are correlated?).

Researchers have found, for instance, that creative people tend to
have had a traumatic event occur in their lives (such as parental loss, as
noted in this study).

…but you don’t need to worry about needing a tragic event to be
creative! Researchers have also found that creative people are more
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likely to pursue strange experiences as well, such as this research that
reveals that living abroad is linked to creativity in the general population.

In a more recent study (2012) on creativity, the lead researcher
concluded that…

“…diversifying experiences help people break their cognitive
patterns and thus lead them to think more flexibly and creatively.”

A belief that many people hold, but now there is empirical proof:
comparisons with various control groups have shown that a diversifying
experience — defined as the active (but not vicarious) involvement in
an unusual event — increased cognitive flexibility more than active (or
vicarious) involvement in “normal” experiences.

Why is this the case?
The answer isn’t totally clear, but some research points to things

like habituation and stagnation as being creativity killers, and these two
things are generally “fought” with novel and unique experiences.

An important consideration then, is what constitutes “weird” for
each person? The research at this point seems to indicate that it is more
about the weirdness in relation to the person at hand, or that doing
things outside of your normal habitual patterns can be enough to
stimulate creativity, rather than there being a set of “weird” things to do
that work for everyone.

So be sure to go out there and push your comfort zone… just don’t
get too weird!

Can You Increase Creativity by Thinking about Others?
One interesting paradox in the realm of creativity seems to be what

most of us would call, “beginner’s luck.”
In fact, a few studies have hinted that one factor that often blocks

people’s creativity is their existing knowledge.
If, for instance, you are writing a song, you are likely the kind of

person that saturates themselves with the particular style of music you
create. This familiarity is often at odds with “originality,” as your head
is filled with melodies and you tend to feel that, “This has been done
before…” when trying to create something new.

Many creative people struggle with this problem, but what can be
done about it?
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According to research surrounding the Construal-level theory of
psychological distance, the answer may lie in thinking about the creative
process in more “abstract” terms rather than in concrete terms.

As an example, when thinking about a trip you might take to Paris
next summer, you might focus on how much fun it would be or how
great it would be to sit in a café and watch the world go by.

When thinking about a trip to Paris you are going to take next week,
though, you focus on what you are going to wear, how you are going to
exchange money, and what you will do when you encounter Parisians
who speak no English.

In other words: Instead of getting down to the “nitty-gritty” when
trying to be creative, you should try to distance yourself from the
problem you are solving.

This coincides with other research that seems to point that coming
up with “decisions” for others often results in more creative answers
than when making decisions for oneself.

For instance, in one study on the matter, researchers had
individuals perform a variety of creative tasks while varying the
psychological distance between the task by having them either perform
the tasks while thinking of themselves, or perform the tasks while
thinking of others.

(The researchers used both creative & logic problems in this test)
As an example, it’s known that most people are notoriously bad at

creating “unique” aliens because they often just mimic animal parts.
When the researchers asked the participants to draw an alien for a

story that they would write later, they struggled and produced more
aliens that contained typical animal traits.

When asked to draw an alien for a story that someone else would
later write, the subjects were more likely to create novel traits
(evaluated by independent rate’s) than their counterparts.

Other research in this area has found similar results, with a variety
of different logic tests as well, thus making a strong claim that the
phrase…

Learn as though you need to teach. It may in fact translate well to
creativity. Essentially, create as though you need to teach, or more
generally, create as though the produced outcome will be for someone
else.
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Many artists and other creative’s have made similar (albeit less
scientific!) claims that support this notion, that perhaps the best way to
be creative is to get your work out there and “escape” your own
knowledge of the craft by pretending that you are being creative on
behalf of someone else.

That will help you think about the problem more abstractly and
avoid just repeating the solutions you already know about.

How to Break Through Creative Block
Running into a “creative block” is extremely frustrating for anyone,

but especially so for those people who regularly do creative work.
(Or whose jobs depend on their creativity).
There is definitely a feeling of helplessness when you need to make

progress with an idea but you just can’t seem to do it.
I know I feel extremely jealous when I come across quotes like this

(from author James Dickey):
We don’t understand how a writer could ever get writer’s block,

so-called. Our problem is having too much…and being unable to get it
all down.

I wish I had that problem!
For the rest of us, whether you’re swamped with too many options

at once, or worse, you can’t conjure a single creative idea at the moment
to save your life, mental blocks can really put a damper on your creative
efforts.

The crazy thing is this… we often find a solution when we simply
step away from the problem and come back to it later. Younger me
would always do this with tough video games, and these days I find the
same thing happens when I’m stumped on a new article or project.

You’ve likely had this happen too, and you come back wondering,
“Why couldn’t I get this the first time around?!”

It’s due to an amazing process in the brain called the incubation
effect, part of the 5 proposed stages of creativity:

1. Preparation
2. Incubation
3. Intimation
4. Illumination or insight
5. Verification
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The problem with these stages is that the one used to break through
creative block (Incubation) is somewhat mysterious and vague; we
know taking a break is apart of it, but what else is there?

One thing is for certain: it definitely works. Around ~50 separate
studies on Incubation + creativity have been conducted, and over 3/4 of
them have found a major effect (others found smaller effects on
creativity or no effect, but that is to be expected).

In addition, recent research (2012) has revealed that when people
are interrupted while doing a creative task, they are much more likely to
produce creative ideas when they resume the task if they’ve been told
that they will need to do it again.

What this means: Those people who were interrupted during the
creative task and not told they would have to do it again were unable to
produce many creative ideas. Conversely, those people who were told
they would resume the task came back with more creative ideas.

Researchers concluded that perhaps planned breaks allow
people to unconsciously work on tasks, leading to the “Aha!”
moment that we all know and love, which often comes out of
nowhere.

This means that beating mental block takes more than just a
random break, and that creative people may benefit from having planned
breaks where they are motivated and know that they will be tackling the
problem again.

In other words…
To come up with creative solutions to problems, your chances are

increased by incorporating breaks into your work-flow.
Sound familiar? Regular Sparring Mind readers will recognize

this…
It is the exact same thing is been mentioned in the “Science of

Productivity” article, where researchers found that planned breaks from
intense work sessions improved awareness and focus.

Now it looks like it also improves creativity!
So, to maximize the effectiveness of your incubation periods and to

spur on more “Aha!” moments, try not to let yourself get mentally
fatigued by taking planned creative breaks to let your unconscious work
on the problem that has you stumped.
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How to Kill Creative Thinking
Although many people say they want to foster creativity, it is often

the case that employers (or other authority figures) will unintentionally
stifle creativity by placing too many restrictions.

This is important to consider when evaluating how we might kill
our own creativity because of the restrictions we tend to place on
ourselves to appeal to the norm.

According to research from Harvard professor Teresa Amabile,
there are 6 main ways that we tend to strangle our own creativity and
the creativity of others (when we are in leadership positions).

They are as follows…
1. Role mismatch: Of all the creativity killers, this is probably the

one you expected the most.
The fact of the matter is that when people are assigned to

tasks/jobs/roles/creative projects that they have no interest in or passion
for, their creativity takes a hit.

More importantly, however, role mismatch means undertaking a
creative project that that stretches one’s abilities, but also feels like it is
within one’s capacity to do.

This could correlate with otherresearch that shows people are most
happy when they feel they are busy, but not rushed. Tackling a project
that strains your skills (a la “deliberate practice”) but that is ultimately
within your grasp feels most satisfying (even if it is scary at first), and
these types of tasks are when role + project line up nicely.

When roles are mismatched, however, it is a recipe for stifled
creativity and unsatisfactory results.

2. Too much end-goal restriction: While creative restriction can
have creativity benefits (above we recalled the famous story of
Dr. Seuss writing “Green Eggs and Ham” on a creative bet), when work
is too restricted by the end goal, creativity suffers.

The researchers noted that in organizations or groups, other
restrictions that killed creativity included the shifting of goals too often,
and implicitly communicating that new methods are not welcome.

(i.e., “We do things by the book around here.”)
With narrow guidelines on reaching end goals, creativity is not

usually abundant.
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3. Strict ration of resources: While many “trendy” companies
today love touting their Foosball tables and beanbag chairs in their
lobby, the research shows that it is mental restrictions that tend to hack
away at creative thinking.

Although many people pride themselves on their “comeback kid”
abilities to do things at the last minute, a huge majority of truly creative
work requires plenty of time and enough resources to be seen to
completion.

This can be especially frustrating because the “ideas” may already
be there, but when executing a project to completion, it may never see
the light of day (or be fully polished) unless it has enough time and
external resources (money included).

4. Lack of group diversity: Homogeneous groups are actually
more likely to get along, but they suffer from another big problem…

You guessed it — they produce less creative results.
As a solo creative person, this is still important to you: the

company you keep (and you who consult with about your work) could
be playing a role in your creativity.

If you’re surrounded by like-minded people all of the time, you
may find yourself in an echo-chamber where creativity cannot thrive.

5. Discouragement: As we saw above, most people are fearful of
creativity despite the fact that they say they support it.

One more insidious facts about this aspect of human nature is that
too much discouragement is actually a creativity killer.

Constant criticism, endless evaluation and negative comments
really do begin to have their effect on creative people. Once people get
the sense that all of their ideas are going to be stringently picked apart
and bashed if they fail to deliver, they will choose to stop producing
them.

Since no idea or finished work goes without some critique however
(even the classics), it is important for creative people to create some
resemblance of a barrier to negative comments so that it doesn’t effect
their work.

Or if you prefer the dictum of today…Haters gonna hate.
6. No positive feedback: Many of us try to come off as humble,

but let’s be real honest, it feels GREAT when something we’ve worked
very hard on generates a positive response or outcome.
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According to Amabile’s research, praise and positive feedback are
also very necessary for creative people, who thrive on having their ideas
impact the lives of others.

Without support, motivation and work ethic to get creative projects
done will wither away.

This can be hard for beginners especially, so if you come across a
creative project from a relative nobody, invest in your entertainment by
leaving them some positive feedback!

Creativity in Groups: Why Brainstorming Doesn’t Work
We hate to be the bearer of bad news, but study after study has

shown that when it comes to producing the best, most useful ideas,
brainstorming just doesn’t work.

People in brainstorming groups have been found by researchers to
produce fewer and lower quality ideas than when working alone.

Here’s why researchers believe this is the case…
1. Social loafing: Research in the area of “social loafing” shows

that when people are in groups, they are less likely to fully
commit themselves because others will pick up the slack
(bystander effect anyone?)

2. Production blocking: When other people are talking, the rest
of the brainstorming group has to wait. This causes some
people to lose focus of their ideas, dissuade themselves from
mentioning them, or just plain out forget some of the insights
they just fleshed out.

3. Evaluation apprehension: Simply put, although many
brainstorming groups try to leave evaluation out until later,
contributors know that other people are judging their ideas
when the state them. When you are by yourself, you have more
time to build an idea before presenting it to anyone.

If that’s the case, then why even bother with brainstorming?
There are 2 big reasons…
The first is that research (particularly from professor Ben Jones)

has shown that collaboration is indeed an important part in coming up
with brilliant ideas. Data on collaboration seems to point to scientists
today doing more collaboration, and reveals that in many instances, two
“so-so” ideas are made great by collaboration.
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The second has to do with the way that groups work. When
everyone feels like they’ve contributed, group projects tend to be more
successful. In other words:

People who have participated in the creative stage are likely to be
more motivated to carry out the group’s decision.

Since not all creative work can be done alone, some sort of
collaboration is necessary in order to make sure no ideas get passed up,
and to ensure that the entire group feels involved in actually putting the
ideas into action.

So what is the answer to this dilemma?
Well, according to brand new research (2012), the internet may be

the savior for brainstorming. Specifically, the use of Electronic
Brainstorming was found to be more effective in coming up with the
best non-redundant ideas in groups.

How does it work?
First, it follows the older rules of ‘Brainwriting,’ which includes

the following:
1. Don’t criticize.
2. Focus on quantity.
3. Combine and improve ideas produced by others.
4. Write down any idea that comes to mind, no matter how wild.
The difference is that instead of using things like post-it notes (that

‘Brainwriting’ suggests), things like internet chat rooms or instant
messaging are utilized.

It seems to work well because it allows members to see ideas
flowing all at once, but it solves some of the problems with face-to-face
brainstorming. When it’s done online, each person doesn’t have to wait
for the others to stop talking and they are less worried about being
evaluated.

We prefer to use tools like Campfire for this, but any group chat
software should do the trick.

The Character Traits of Creative People
Since creativity seems to thrive with individuals and sometimes

collaboration rather than group work, what sort of traits are often found
in especially creative people?



A Brief Introduction to Creative Writing 15

As with all creativity research (since it is a very large and complex
topic), the results are a bit muddy, but a collection of the research seems
to point to a few traits that are found regularly in creative people.

Below we’ll discuss a few that are more common in those people
with creative skills (note that this does not mean that all creative people
have these traits!)

1. Creative people are eccentric: Breaking news: the sun is hot!
Everyone saw this coming, but more interesting is looking at what

ways creative people are more eccentric.
One interesting finding from Harvard is that creative people tend to

have lower “latent inhibition,” defined as:
…an animal’s unconscious capacity to ignore stimuli that

experience has shown are irrelevant to its needs.
Thus, creative people tend to be able (maybe through a

combination of nature + nurture?) to take in more detail due to their
ability to not block out “irrelevant” details.

Perhaps this is why most of us see a red wheelbarrow, and creative
poets can visualize a Red Wheelbarrow.

2. Creative people often feel “isolated”: Despite the hollow cries
of introverts everywhere, creativity is not necessary associated with
being an introvert or an extrovert.

Creative people have personality traits of all types, and being
outgoing is not limiting to creativity. One thing that recent research has
looked into though, is if creative people have a feeling of “isolation”
among peers, even when they can make friends and colleagues easily.

This may be caused by their inability to relate to regular
conversation as easily, or that their conversational partners cannot
follow their “more creative” train of thought (if that sounds arrogant,
don’t worry, I’ll be taking them down a peg later on).

There has also been some research on especially creative people
and social rejection, indicating that a feeling of rejection of peers and a
desire to feel different (thus, embracing the rejection) may spur on more
creative activities.

Lastly, creative people seem to be less trustworthy of others (on
average) than non-creatives, which may play a part in this feeling of
isolation.
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3. Creative people are, smart + responsible and irresponsible +
immature: There are numerous studies that show creativity positively
correlates with intelligence, but after a certain point, the correlation dips
off.

Conversely, some research conducted on creative geniuses has
shown that immaturity often goes hand-in-hand with creativity (as you
might be able to imagine).

The thing is, there is a very fine balance between this responsible +
irresponsible nature in very creative people…

Without discipline, creative works cannot be achieved, and creative
people are known for long extended blocks of work (being “wrapped up
in” a project). Conversely, the immaturity shown in many creative
people likely goes hand-in-hand with their ability to produce novel ideas.

4. Creative people are often arrogant: Is it easy to get along with
creative people?

Although research on “agreeableness” and creativity shows no
strong correlation either way, newer research that examines subsets of
agreeableness points to a new finding…

As it turns out, while not all creative people are this way, there is
strong negative association with humility and creativity, meaning
creative people tend to be braggarts.

This could likely stem from reinforcement and the ego, with
successful creative people constantly being told how creative they are.

5. Creative people are a bit… Crazy: If this section felt too much
like ego-stroking, well… it’s time to take creative people down a peg!

There has been a plethora of research that shows creative people
are a tad crazy… and kind of mean.

For instance, many studies show that creative people are better liars
than their peers, and other research has shown that creative people were:

● More likely to cheat on a game in the lab
● Better at justifying their dishonesty afterwards
…and get this: Creativity was more closely associated with

dishonesty than intelligence! (Remember how I said that creativity only
coincides with intelligence up to a certain point?)

Other research has shown that creative thinking is unusually high
in criminals and lawbreakers.
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Most troubling (and direct) of all, a few studies have found that
creative people score higher on psychoticism, which includes traits like
less empathy, being cold, and egocentricity.

Worse yet, the advantage that creative people have (discussed
above) in having lower levels of “latent inhibition” may open them up
for a variety of mental illnesses.

CREATIVITY IN MEDIA
There is a lot of talk in the industry about the emergence of

creative people working within the walls of media owners.
Firstly, No one person is more creative than another simply

because they have the word “creative” on their business card. Anyone
can be creative, and we all need to be creative. It could be anything from
coming up with a new revenue stream for newspapers, to an idea which
can increase circulation through a marketing promotion, to coming up
with an idea that has never been seen before. Our business is diverse and
so is creativity. The latest trend is seeing former creative agency staffers
taking on roles to help media think creatively. However, media is a
totally different beast, and there is a lot of fear amongst advertising
agencies that media owners are trying to step on their toes to create the
ads. They should fear not.

A creative agency is fixated on the USP, or single-minded
proposition of what sets its product apart from the competitor’s. It’s the
agency’s job to find that one difference and to highlight it and dramatise
it. Our job, I believe, is to create platforms for creative agencies to build
their message on. This means innovation.

It could be an app, it could be a new supplement in a newspaper, it
even could be a completely new newspaper or a new media organization.
The hardest part is letting creative agencies know about these new
platforms. When you think about it, creative agencies are inundated with
new media opportunities every single day. So, forming a relationship
with a creative agency is vitally important to your business. Work side-
by-side with them to make your platform or innovation come to life.
They are the custodians of ideas; they need us to help them share these
ideas.

The point is media owners don’t need to get creative with a
headline, but through new platforms. We don’t need to write the ad for
them, just show them something cool they have never seen before, and
then we will see a change in the briefing process. Usually, the creative
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agency is not involved in this process, and this is where we feel the
opportunity to do some truly amazing work falls down. “Media firsts”
are sought after by media agencies and media owners on a daily basis,
making inventing something new every time a difficult task.

Creative agencies are changing in ways never seen before. They
are looking for opportunities other than the big-budget, 60-second
TVC’s. Newspapers have new, creative opportunities that can be
implemented for advertisers far more quickly than a television network
can. Therefore, innovation and creativity in media have never been more
important. Form relationships with some creative agencies, show them
your innovation and technology and do something great — together.

Creativity in Media helps you develop professional writing skills to
engaging your reader and writing for the target audience. Creative
writers develop various skills like:

● Research skills,
● Editorial skills,
● Storytelling,
● Effective use of imagery, and
● Skills in writing across a range of platforms including web,

blogs and in various forms of media like, print, video, audio
and multimedia.

Media combines well with creative writing because it fosters your
ability to critically comment on media texts and develops your creativity
in producing your own texts. Creative Writing, through working in a
range of writing styles, hones your ability to use words, imagery and
narrative, all of which translates well into working in media. Media
industries are flourishing with the rapid development of digital media
and social media platforms. This encourages media to be entrepreneurial
and professional in their approach. Media and creative writing combines
theoretical and practical skills to enhance your creativity and the
technical skills needed to go into the creative media industries. By being
creative in media, it helps you become authors or writers who can
communicate through storytelling using a range of media forms.

CREATIVITY IN LITERATURE
Most writing is a private activity but a public service. You may

dash off a protest letter in the solitude of your study, or compile a report
in the office after everyone has gone home for the night, or scribble a
few secret paragraphs of your romantic novel at the kitchen table while
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the baby is sleeping, but in each case your intension is the same that
eventually your writing will become the matter of someone else, that
your private words will ‘go public’.

Writing in other words, is above all for communication for
conveying ideas and feelings from your mind to another mind. Apart
from a few oddities filling out a crossword puzzle, or writing ‘LS loves
JM’ in the sand at low tide. This is true of all writing tasks. Even with
such activities as taking lecture notes, or recording a funny incident in
your secret diary, you are still writing to communicate…to communicate
with your future self.

The hallmarks of good writing then are the hallmarks of good
communication. The ABC’s of both are these:

● Accuracy, appropriateness, attentiveness to your audience,
avoidance of ambiguity

● Brevity or conciseness, brightness or buoyancy
● Correctness (of usage and grammar), clarity, consistency,

concreteness

Remember your Readers
Since writing is primarily for communication, you have to keep

your reader constantly in mind as you write. This is not always easy to
do. Faced with an intense or convoluted writing task, you may often
become very introvert, struggling to put your thoughts into words down
on paper. You will need to force yourself continually to emerge from
this self-absorption. It means taking trouble and ordering your thoughts
in the most methodical and logical sequence, and wording them in the
most lucid language. If you fail to take that trouble in clarifying your
ideas, you will put the reader to a great deal of trouble in deciphering
them.

As for style: If some of your readers are fairly unsophisticated,
take care not to use language that goes over their heads. If all your
prospective readers are highly educated and well-read. On the other
hand, don’t patronize them by writing in a grossly simplified, plodding
style (though you should not resort to a high-falutin style either in some
misguided attempt to impress them). The constant watchword is:
appropriateness. Write simply bearing in mind that writing varies
according to the reader’s level of sophistication.

As for tone: Pitching it correctly is rather like dressing correctly.
Vigilance rather than expertise is important while considering grammar.
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Logical flaws and fallacies: In some forms of writing, reason
plays a very minor role: a letter of condolence, for instance, obviously
relies on emotional expression rather than logical presentation to be
effective. A charity appeal may direct itself to the reader’s sympathies
rather than to reasoning faculty. An advertisement or election manifesto
may seek to flatter (or frighten) rather than reason the reader into
submission.

But Most Common Writing: letters of complaint, office reports,
and job applications and so on. A well-reasoned argument is all-
important. The effectiveness of the writing hinges on its logical rigor.
You weaken your case each time you draw a false conclusion from your
data, or offer a woolly explanation, or try to rationalize away an
inconvenient truth, or quote an irrelevant authority in support of your
view.

CREATIVITY IN PRESENTATION
Power Point presentations can be somewhat limiting to the creative

nature many graphic designers have in creating something that actually
resonates with an audience. People who are simply working to create
their own presentations that are creative and unique find a similar
challenge. We understand that coming up with creative ideas that
capture an audience is crucial to putting your best foot forward. We
wanted to share some tips and tricks that could make a difference as
you’re trying to create amazing presentations utilizing any presentation
software.

1. Use Pictures Less Bullet Points
Pictures are worth a thousand words and if you’re able to

incorporate more pictures as individual slides versus constant text in
your slides, your message will be more powerful. Even if it means
adding more slides your presentation, it is absolutely worth it. People
enjoy hearing a presenter speak to a slide rather than having to choose
between reading bullet points and listening to the presenter. Also if
some of those pictures can generate emotion or laughter but still get
your point across, you’re in a much better position.

2. Idea of Bringing Video into Your Presentation
We recommend using video but don’t use it too often. If it is used

sparingly in an important area where the message is further enhanced, it
can make a difference to add this creative element to your presentation.
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In general, a maximum of three short videos per presentation that is 30
minutes or more are good.

3. Podcasts in Presentations are Great Too
An occasional podcast can be another creative element added to a

presentation. Podcasts can be other people speaking on a topic, an
interview, or a giving message in general. Podcasts should not be used
too often, as it can overkill and take away from the presentation. Make
sure the podcast truly adds to the texture and feel of the presentation.

4. Utilize Charts and Graphs
Charts and graphs truly bring presentations to life. They supply the

data and research needed to further a point or add to the overall purpose
of the presentation. If the charts and graphs have too much text or too
much data, they could take away from the presentation.

5. Utilize Metaphors
The power of the metaphor: When used in regular speech, it can

bring a conversation to life and when used in a presentation, it can keep
your audience engaged. A great way to incorporate metaphors is by
thinking of the point you want to make in your presentation and pulling
pictures or photos that showcase the comparison. For example, if I’m
giving a presentation on content marketing and want to make the point
to the audience that requires a lot of moving parts, I would have a
picture or GIF file of an engine spinning while in motion. This leverages
the power of the metaphor well and gets the point further implanted in
the listeners head.

6. Incorporate Story
Stories resonate with people. Whether you are using a case study or

real life example, stories bring people to your world and get them
further incorporated into your presentation. The very best way to capture
an audience and get them truly engaged. Simply say, “Let me tell you a
story.”

7. Use Props When You Can
Props can be another way to spice up a creative presentation. Make

sure the props are relevant, do not take away from the presentation and
are easy to handle. If you choose to use a prop, practice with it and get a
sense of how it will further the point you are trying to make. Remember,
in our presentations we have an overall purpose and make many points
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throughout. Every example we use must further the points that add to
the purpose. If what you use doesn’t accomplish that task, it’s better to
leave it out.

8. Avoid Slides if a Word Document or Excel is better
for Illustration

Something that many people forget is simply using a word
document or excel file. If you’re a professor and you’re talking about
numbers with a class, you shouldn’t have a slide every time. Similarly,
if there is certain text in a word document that is more practical than
moving the text to a powerpoint slide, that is probably a better approach
to take. Just remember people mostly listen to what you have to say
versus reading from the slides.

9. Use Q & A Wherever it Makes Sense
Don’t be shy in utilizing question and answer in certain strategic

parts of the presentation. They allow you to take a break and field
questions that can further enhance and add another dynamic to the
presentation. We’re not just talking about Q & A at the end of the
presentation either.

CREATIVITY IN PUBLIC SPEAKING
Plato well said, “Rhetoric is the art of ruling the minds of men”. It

is to their skills as orators that many great leaders owe their fame. The
great speeches of Elizabeth I, Winston Churchill, and John F. Kennedy
are as memorable as their achievements. Being an effective speaker is
still one of the best ways of achieving prominence in public life, as well
as of influencing others in your private and business life. And as with so
many other things in life, success in public speaking depends on both
careful presentations.

1. Your Preparation
Some people are so nervous about a public speaking engagement

that they put off thinking about it, and end up by being inadequately
prepared. Preparation is essential to choose and organize appropriate
material, to rehearse adequately, and to build up your confidence. Give
yourself plenty of time ideally a few weeks to prepare your speech.

2. Your Presentation
Effective speakers pay as much attention to content, as to how they

will speak and look, as to what they will say. A speaker may make the
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mistake of spending a great deal of time working on the content of an
address, without ever rehearsing it aloud and considering the use of
body and voice. Yet audiences probably respond to and remember the
speaker’s personality even more than his or her actual words. Aim to
finish preparing the content of your speech early, to allow you to
rehearse and refine it.

3. Structure Your Speech
You can structure your speech
 Topic by topic: The speaker takes different aspects of the

subject and covers them one by one.
 Geographically: This method is particularly suitable when

different countries or cultures have radically different approaches.
 Chronologically: This structure gives a historical perspective.
 Using problem and solution structure: Here the speaker takes

a number of problem areas and proposes solutions. This is
likely to produce a persuasive speech.

4. Seize Your Attention with Your Opening
 Grab an attention of the audience and amuse them at the same

time.
 Invite direct audience involvement through questions and

requests.
 Surprise the audience and challenge its assumptions.
 Call the audience to attention, greet them, and remind them why

they are gathered together.
 Thank the organizers for asking you to speak, and say how

pleased you are to be there.

5. Plot or Use Humour
Plot your use of humour so that it comes at intervals throughout the

speech to revive the audience’s attention.

6. Be Careful with Criticism and Controversy
Sharp criticism must be backed by solid argument and evidence. If

you decide to be controversial, consider carefully how the audience is
likely to react, and prepare your responses.
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7. Effective Language and Gesture
Using the right language, rhetorical tricks and gestures, varying as

appropriate the pace at which you give your speech- all these are
important aspects of effective delivery.

8. Conclusion Needs to be Memorable
The conclusion needs to be memorable. After all this, this is what

the audience hears last. And when they leave, this will be uppermost in
their minds.

CREATIVITY IN INTERVIEWS
Interviews can take many forms-from the brief on-the-spot

encounter when a journalist asks someone for comment as he or she
emerges from, say, a union meeting to an hour-long one-to-one probing
of an in-depth interview. They can be serious, frivolous, or a mixture of
both.

You might find yourself invited to take part in an interview
programme:

 To inform and explain: You might be asked to give your
viewpoint and explain to a panel of people.

 To entertain: You might be asked to amuse the viewers.
 To argue a case, or express an opinion or point of view: You

might be leading a campaign against something. You could be
brought into a local radio or any other broadcast media
channels to discuss the whole issue.

 To probe or explore an idea or personality: A programme
might be dedicated to a famous actress. You knew her in her
youth, and the radio or television station has invited you to give
your insights into her early years.

The facts to be known before you go in for an interview:
1. Know what you are in for: Before you agree to be interviewed,

make sure you know what you are letting yourself in for. Find
out first, what kind of interview it is to be- serious, light-hearted,
in-depth, on-the-spot, rehearsed, spontaneous and so on.

2. Prepare yourself: Try next to anticipate the questions you are
likely to be asked- as you might do for an exam – and work out
suitable answers’. Check out any recent facts and figures that
have a bearing on your subject. Refresh your memory about
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relevant sequences of events. You do not want to fumble during
the interview. If you have been invited to take part in a
discussion programme, be prepared for all possible attacks from
any antagonists.

3. Keep on top during the interview: Keep calm during the
interview. A certain feeling of ‘butterflies’ is good. It helps to
keep you on your toes – but don’t let it go out of control.

4. Remember the interviewer: Don’t forget the interviewer’s
point of view. Understanding his role, what he is trying to
achieve in this programme, will give you confidence.

5. On-site interviews: On-site interviews require a different
approach from studio ones. They are by definition impromptu,
held at short notice so that you have little or no advance
warning and no chance for careful preparation. Such interviews
take place wherever you and the interviewer happen to be out
of doors, in the foyer of a conference centre or hotel, on the
street.

The facts to be considered by an interviewer:
1. Preparation: Research is essential. Only a sound understanding

and knowledge of the subject can prompt good questions from
the interviewer to prompt enlightening answers from the
interviewee.

2. Words and phrasing: Both the person being interviewed and
the listeners must be able to understand your questions. So your
choice of words must be simple, and the phrasing unambiguous.

3. Patience and persistence: Remember that some guests will get
to say what they want to say, regardless of whether it answers
your question or not. You must, therefore, persist asking the
question politely but firmly a second or even a third time until
you get a satisfactory answer. Importantly, don’t adopt the tone
of interrogation. Keep your questions courteous.

4. Timing: Get your guest talking as soon as possible with a quick
and relatively easy question. This will help the guest overcome
the stage fright. Then move swiftly to your best and most
important question. Cutting of the reply can lead resentment in
the guest, and frustration for the viewers. Remember the clock
rules!
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5. Listen: Listen to the answers of your guest carefully.
Sometimes supplementary questions that arise simultaneously
can lead to some extremely revealing answers.

6. Keep a balance: Your aim should be to present a balanced
inquiry, which means asking critical and friendly questions
alike.

7. Confidence and ease: Be hospitable and welcoming before and
during an interview. Smile, exude warmth, and create a sense of
security. Show that you know what you are about and are truly
in command of the situation.

8. Enthusiasm: Ask questions because you really want to know
the answers. Show a keen interest and an enthusiasm in the
subject, and enthusiasm.

9. Speech, manner, and dress: Clear speech, an attractive voice,
pleasing manner, and in the case of television, appropriate
dress-code is essential assets for any interviewer.

10. Clarity of mind: The interviewer must be a clear thinker, have
a quick grasp of issues, and acquire a wide general knowledge.

EXERCISE
1. Explain creativity in literature.
2. Explain creativity in presentation.
3. Explain the elements of creativity in public speaking.
4. How would you show your creativity if you are invited to take

part in an interview programme?

■ ■ ■


	Full page fax print.pdf (p.1)
	Title.pdf (p.2-7)
	Chapter 1_A Brief Introduction.pdf (p.8-33)
	Chapter 1_1_A Brief Introduction.pdf (p.1-9)
	Chapter 1_2_A Brief Introduction.pdf (p.10-26)


