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PREFACE

Travel and Tourism is distinguished as an economic activity of global
significance.

It is the largest service industry in India which has observed a rapid growth
in recent years. It provides varied options like heritage, cultural, medical,
business and sports tourism. The Government’s main objective for this sector is
to develop and promote tourism, maintain competitiveness of India as tourist
destination and improve and expand existing tourism products to ensure
employment generation and economic growth.

This book aims to accustom the students and inculcate a sense of
importance with all aspects of Tourism Industry. The student will gain the
preliminary knowledge about the concept of Travel and Tourism along with the
career opportunities available in this field.

We hope the students will enjoy reading the precise text book and will find
it helpful in their academics.
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INTRODUCTION
Etymologically, the word “tourism” comes from the Latin “tornus” which literally means touring

trip, from which the French term `tour` originates which means journey, outdoor activity, walk or
touring trip.

The most simple definition of tourism is, the action, the desire, and the art of travelling for one`s
own pleasure, refers only to recreation as a motivation for travelling.

Tourism is a leisure activity that consists of travelling or living far away from our place of
residence for amusement, rest or enriching our experience and culture by discovering new aspects of
human activity and unknown landscapes.

Tourism is travel for recreation or business, it is a process that involves touring by an individual
or a group facilitated by the business of attracting, accommodating, and entertaining tourists, and the
business of operating tours. It involves activities like promotion or encouragement of touring and the
guidance or management of tourists.

World Tourism Organization defines tourism more generally, in terms which go “beyond the
common perception of tourism as being limited to holiday activity only”, as people “travelling to and
staying in places outside their usual environment for not more than one consecutive year for leisure,
business and other purposes”.

Tourism consist of the activities of people travelling to and staying in places outside their usual
environment for leisure, business or other purposes for not more than one consecutive year.

Tourism is a dynamic and competitive industry that requires the ability to adapt constantly to
customers' changing needs and desires, as the customer’s satisfaction, safety and enjoyment are
particularly the focus of tourism businesses.
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Keywords of Tourism

Tour
Tour can be defined as a journey or trip with visits to various places of interest for business,

pleasure or excursion.

Example: Mr Roy goes to Goa on a business tour.

Tourist
A tourist can be defined as a temporary visitor to a place who leaves his usual place of residence

and work, to experience change from their usual routine for a short time. They stay at the place at least
for an overnight, i.e. for at least 24 hrs.

Example: Ram goes to Mahabaleshwar on a two days vacation. Ram is a tourist.

Travel
Travel is an activity that is undertaken by an individual and group of individuals; movement of

an object or person through the use of different modes of transportation. In simple words, travel is the
movement of an individual or group of people between relatively distant geographical locations, and
can involve travel by foot, bicycle, automobile, train, boat, airplane, or other means, with or without
luggage, for any purpose and can be one-way or round trip.

Example: A group of senior citizens travelling for ashtavinayak tour.

Visitor
A visitor is a person taking a trip to a main destination outside his/her usual environment, for less

than a year, for any main purpose (business, leisure or other personal purpose) other than to be
employed by a resident entity in the country or place visited.

All tourists are visitors, but all visitors are not tourists.

Example: Mr Jackson visiting India to attend a seminar in Mumbai.

Excursionist
An excursionist is a day visitor who stays for less than 24 hrs at a place. Excursionists do not stay

overnight at the place of visit.

Example: Students go on an excursion to Wax Museum, Lonavala.
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Traveller
A traveller is a person who travels from one place to another. It is a general term used for a

person who travels, irrespective of the purpose of travel or distance travelled or duration of stay.

All tourists are travellers, but all travellers are not tourists.

Domestic Tourism
It involves residents of a country travelling within the borders of that country. No travel

formalities like passport, visa, foreign exchange, vaccination, etc. are required.

Example: A person from Pune going for a holiday to Kerala is a domestic tourist.

International Tourism
When people travel from one country to another country, crossing national borders or through

immigration checkpoints, it is termed as international tourism.

Example: A person from Pune going for a holiday to Dubai is an international tourist in Dubai.

International tourism requires travel formalities like passport, visa, foreign exchange, vaccination,
insurance, etc.

Inbound Tourism
This refers to the incoming tourist or tourists entering a country.

Example: Chinese citizen travelling to India would be considered as such a inbound tourist to
India. Tourist requires entry visa of our country. They are the biggest source of foreign exchange to
our country.

Outbound Tourism
This refers to outgoing tourists or tourist leaving their origin to travel to another country.

Example: Chinese citizen travelling to India would be considered as an outbound tourist for
China. They are required to obtain Indian passport and visa from the country to be visited.

Destination
Destination is a geographical unit which the tourist visits and where he stays. It may be a village,

a town, a city, a district, a region, an island, a country or a continent.

PUNE (INDIA)

DOMESTIC TOURISM

KERALA (INDIA)

INTERNATIONAL TOURISM

OUTBOUND TO INDIA

DUBAI
OUTBOUND TO DUBAI

PUNE (INDIA)
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A destination is defined as the place where tourists travel for leisure or business related activities.
It is a place where the tourist product is located or consumed. It is the reason for tourism to exist;
without a destination there would be no tourism.

Example: Mahabaleshwar, Matheran, etc.

In summary, tourism is a social, cultural and economic phenomenon which involves movement
of people to countries or places out from their usual environment. The purpose of their movement
might be personal or business/professional. These people can be tourists, excursionists, residents or
non-residents, known as visitors and tourism has to do with the activities that they produce.

Culture: A set of shared norms and values which establish a sense of identity for those who
share them. Typically, applied at the level of nation and/or race. It can also be defined as people's
customs, clothing, food, houses, language, dancing, music, drama, literature and religion.

In other words, it is the sum total of ways of living by a group of human beings that is transmitted
from one generation to another.

FAM tour: It is an abbreviation for familiarisation tour which is often a complimentary or
reduced rate travel programme for travel agents, tour operators, travel writers or others to acquaint
them with a specific destination or attraction, thereby helping to stimulate sales.

Heritage: Things of value that are inherited which people want to keep. Heritage can be natural,
cultural, tangible, intangible, personal or collective. Natural heritage is often conserved in places such
as reserves and national parks. Cultural heritage practices are often conserved through ongoing
traditions and practices.

Mass tourism: Traditional, large-scale tourism commonly, but loosely used to refer to popular
forms of leisure tourism pioneered in southern Europe, the Caribbean, and North America in the 1960s
and 1970s.

Sustainable development: Development carried out in such a way so as to meet the needs of the
present without compromising the ability of future generations to meet their needs.

Tourism flows: The major movements of tourists from specific home areas to destinations.

Tourism geography: It is the knowledge of countries, regions, major cities, gateways, famous
icons, monuments, building structures, and geographical features such as rivers, seas, mountains,
deserts and time zones.

Tourism system: A framework that identifies tourism as being made up of a number of
components, often taken to include the tourist, the tourist generating region, the transit route region,
the tourist destination and the tourism industry.

Tourist route: A route developed to attract tourists to an area to view or experience something
unique to that area (e.g., wine route, whale route, heritage route, battlefield route).

Tourist trend: A general tendency to visit a country, region or destination or to pursue a specific
tourist activity.

World heritage area: Land of cultural and/or natural significance inscribed on the World
Heritage List.
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World heritage site: A site designated by UNESCO as being of special historical, cultural or
natural importance.

Origin of Tourism
 To establish any specific period for the origin of tourism is very difficult.
 In ancient period people used to move in search of food and shelter to fight climatic

conditions or enemy.
 Foot walking was the only mode of transport.
 Firstly, they moved individually then in groups.
 After domestication of animals they started travelling on horses, camels, etc.
 Roads were identified and trees planted around along with rest of the areas like inns,

dharmashalas, musafirkhanas by the Lords, Kings, Maharajas, etc.
 Till then people started travelling for business, missionaries and pilgrimages only.
 Travelling in those days was not safe, difficult, time-consuming, costly and seasonal.
 A radical change was brought in the growth of tourism with the invention of money and

wheel by Sumerians in 6th century.
 Phoenicians and Roman constructed roads and bridges. Navigation was done by stars.
 In 1490 BC, cruises were organised by Queen of Egypt to Puht (Somalia) for peace and

tourism.
 Vehicles, wagon for goods, chariots for passengers started.
 Egyptian Pyramid and Light house of Alexandria became main attraction for travellers.
 Celebration feasts for travellers like music, songs, wine, food and dance was started by

Egyptians.
 Road networks and transport were systematised.
 Greeks established currency exchange system.
 In 776 BC, they hosted Olympics in honour of God Zeus (Sport Tourism).
 Greek introduced custom of hiring PROXEUROS that is, guide.
 Roman elite and middle class started building VILLAS on coastline and renting it out for

leisure travellers (Resorts).
 They started sightseeing, excursions and cultural events.
 In Greece, travel to mineral springs got popular, introducing health tourism.
 In the beginning of 19th century, rented rooms, inn, taverns became popular.
 The concept of guide books and trained professional guides started.
 In 1841, Thomas Cook became the first travel agent.
 Thomas Cook Grand tour made tourism a family affair and soon WOMEN ALSO

STARTED TRAVELLING.
 After Industrial revolution, people migrated from rural to urban areas, they become richer

with more disposable money.
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 Railway lines were laid down with airline services which also started developing.
 Transport and communication systems improved with revolutionary development in

technology.
 Airlines started operating worldwide.
 Hotels of international standards, clubs, night clubs started coming.
 Tourism offices, travel agents, tour operators started increasing.
 World war brought people, culture and the environment closer.
 Unionisation caused shorter working weeks, holidays and good pay, hence tourism boosted.
 Presently, tourism generates 230 million jobs directly or indirectly.
 Contributes more than 10 per cent of world Gross Domestic Product (GDP).
 World tourism industry is of 5000 Trillion US dollars.

Importance of Tourism
1. Sources of Foreign Exchange Earnings: Tourism industry in India generates around

US$42.8 billion and amount for US$6664 million FDI between Apr 2000-Apr 2013. It is
one of the largest service industry to contribute in our GDP. World tourism industry is
US$5000 trillion and contributes more than 10 per cent of the world GDP.

2. Employment Opportunities: Tourism industry is also one of the influential sectors. It
generates 230 million job opportunities directly or indirectly. It provides employment to
unskilled, semi-skilled and skilled manpower. Guide, load man, etc. are the personal or
labour required in tourism industry.

3. Sources of Public as Well as Private Income: Tourism industry is the source of income for
both public as well as private sector. Government charges tax, sales tax, service tax, etc.
which is known as government revenue is the income of public. And handicraft, arts, etc. are
the things that attract tourist and most of them buy them and the sellers make some profit
which is called private income.

4. Cultural Exchange: Tourism industry facilities cultural exchange wherein tourists carry
over various cultural concepts of other countries where they visit. Local people can learn
their language, art, skill, culture, etc. and vice versa.

5. Publicity of Nation: Nepal is a small country, difficult to be located in the world map.
Tourism helps to publicise the country in different parts in the world. It helps to publicise
Nepalese art, skills, tradition, cultural beauty and hospitality to the world.

6. Infrastructure Development: Tourism motivates the government and private sources in
development of infrastructure like roads, modes of public transport, hotels, parks, etc.

7. Societal Progress: Tourism encourages societal progress as tourists learn to show respect,
tolerance and love for each other when they visit new places.

8. A Vital Force for Peace: Properly designed and developed tourism can help bridge the
psychological and cultural distances that separate people of different races, colours,
religions promoting international integrity and brotherhood..

9. Non-polluting Industry: It does not pollute the environment like automobile, chemical, etc.,
on the contrary it tries to sustain it.

10. Uplifting the standard of living of the locals.
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PRESENT STATUS OF TOURISM IN INDIA
 The Indian tourism sector is one of the largest service industries in terms of its contribution

to the Gross Domestic Product (GDP) and foreign exchange earnings as well as providing
employment to millions.

 Tourism has generated 1,54,146 crores with an annual growth rate of 14 per cent.
 The amount of Foreign Direct Investment (FDI) inflow into the hotel and tourism sector

during April 2000 to April 2013 was worth US$6,664.20 million.
 Foreign tourists arrivals (FTA) during the year 2017 were 8.80 million with an annual

growth rate of 9.7 per cent.
 In the year 2017, the number of domestic tourist visits to all states/UTs was 1613.6 million

with an annual growth rate, 12.7 per cent, as per India Tourism statistics 2017.
 Domestic tourism is expected to increase by 20 per cent over next 5 years.
 The government campaign of “Incredible India”, infrastructure development all over and

policy of allowing 100 per cent foreign investment in hotel and tourism industry has boosted
tourism turnover.

 India has a potential to become major global tourist destination and will contribute 3,414.8
billion INR by 2021.

 India is currently ranked 12th in the Asia Pacific and 68th in the list of world’s attractive
destination.

 India offers various tourism options due to its vastness and diversity, attracting tourists from
all over the world. The new popular additions are:
1. Rural Tourism: The Ministry of Defense started scheme of rural tourism in 2002-2003

with the aim to showcase art, rural life, culture and heritage.
Example: Hodka village in Kutch, Gujarat.

2. Cruise Tourism: The Cruise Shipping Policy of Ministry of Shipping was approved by
Government Of India on 28 June 2008 to promote India as an attractive cruise tourism
destination.

3. Sustainable Tourism/Ecotourism
4. Adventure Tourism: Adventure travel involves travel to remote or exotic areas.
5. Wellness Tourism: Travelling with a purpose of achieving, promoting or maintaining

maximum health and a sense of well-being.
Example: Kerala for Ayurveda, Panchkarma, yoga, etc.

6. Medical Tourism: With Government support through policies, low cost, less waiting
time, quality healthcare infrastructure and professionals, it is gaining popularity
worldwide.
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7. Religious Tourism: This segment of tourism has seen tremendous increase in
popularity, religious destinations are flooded throughout the year like Tirupati-Balaji,
Shirdi-Sai Baba mandir (Maharashtra), etc.

For giving a push to promote international tourists to India, the government has launched online
visa facility for 161 countries and will receive visas in 72 hrs at their home. (e-visa, e-tourist (60days),
e-business, e-medical (6 months). Holder of India Tourist ETA is eligible for a stay of up to 30 days in
India. This is a single entry visa and can only be issued twice in a year.

Due to this the FEE (Foreign Exchange Earning) during 2016 was 1,55,650 crore with a growth
of 15.1 per cent as compared to last year.

THOMAS COOK/GRAND CIRCULAR TOUR
 A travelling Baptist preacher and book salesman, in 1841 called Thomas Cook was on his

way to attend a temperance meeting in Leicester when he thought of engaging a special train
to carry friends of temperance from Leicester to Southborough and back to attend the rally.

 A group of 570 participants were booked at the rate of 1 shilling a person for 22-mile round
trip. The trip included a band to play songs and music, a picnic lunch of ham as well as
afternoon tea.

 This was the first publicly advertised tour in the world which gave Thomas Cook an idea
that selling travel could be a good business making him the first travel agent.

 Later, he helped over 1,50,000 people to visit the great exhibition in London by organising
exclusive tour.

 In 1843, 3,000 school children were taken on a trip from Leicester to Derby in England.
 Later in 1845, Thomas started the railway trips from Liverpool to Paris. The tourist travelled

by rail to Liverpool and Brighton, then took a steamer to Le Hauler.
 In the next trip, he started providing accommodation and other facilities to the tourists.
 By 1856, Thomas Cook was advertising the first grand circular tour of the continent,

including London, Antwerp, Brussels, Waterloo, Cologne, Rhine, Mainz, Paris and back to
London.

 There were 1,65,000 present in the GCT, which was so successful repeated that for 6 weeks
later it.

 Thomas Cook’s conquest for Europe began in 1862; he offered different packages providing
transport and accommodation in Paris excursions.

 In 1863, Cook visited Switzerland, Italy, Milan, Florence, and Geneva. His ideas were
welcomed by hoteliers and railway authorities; he himself studied tourist attractions and
facilities.

 In 1864, the first guided tour for Italy and Switzerland left from England with a great
response which was in excess than available tickets.

 In 1860, he introduced railway and hotel coupons.
 By 1869, he started a conducted tour of Holy land.
 He also took a tour to India including a trip to Kashmir.
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 He set up his first official London office in 1865.
 His son John Mason Cook in 1880 came to India and established offices in Mumbai and

Calcutta named as eastern princess department.
 In 1887, the department arranged the visits of Indian Princess to Queen Victoria Jubilee

Celebrations.
 Thomas Cook created a revolution in tourism with their rail and hotel coupons which helped

tourists to get uniform prices and good service along with standard accommodation.
 Their business was further expanded by their sons.
 It included three main aspects which included:
 selling tours.
 banking (currency exchange, traveller cheque, etc.).
 shipping.

 The business of the company expanded rapidly with a great deal with about 700 offices
around the world.
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